
 

 
 
 
 
 
 
 
SBS Content Sales and Distribution requires a partner to operate the World Game Online Shop.  
 
About SBS 
 
SBS is a highly regarded brand that is well recognised by all Australian consumers.  
 
Over 8.5 million Australians watch SBS Television every week, tuning in to the rich catalogue of 
broadcast content from locally produced programs to international acquired programs. More than 
1 million Australians listen to SBS Radio every week to share in the unique experience of hearing 
68 languages broadcast by the one network. SBS Online averages 670,000 unique browsers a 
month and averages over 450,000 video views per week. 
 
Home of ‘The World Game’ 
 
SBS has been a champion of international and local football and has developed a reputation for 
high-quality programming, credibility and expertise. Next year we will broadcast the world’s most 
watched sporting event, the 2010 FIFA World CupTM.1

 
Exclusive coverage will be delivered across SBS TV, SBS Online and SBS Radio.  
 
Our 2010 coverage will include: 

• Live coverage, 24/7 across SBS ONE and SBS TWO. 
• All 64 matches live 
• Daily breakfast highlights 
• The World Cup Show (in primetime) 
• Match of the day replays 
• Socceroos matches on SBS Radio 
• Comprehensive news, stats, fixtures, results tables and analysis on The World Game 

website 
 
SBS and The World Game will also cover the following events in 2009-10: 

• UEFA Champions League 
• UEFA Europa League (formally UEFA Cup) 
• UEFA Super Cup 
• FA Cup 
• FIFA Confederations Cup 
• FIFA U-20 World CupTM 
• FIFA U-20 World CupTM 
• FIFA Beach Soccer World CupTM 

 
 

                                                        
1 In 2006 the FIFA World Cup was watched by 16 million Australians. 

 



The World Game has reached over 1.6 million people (year-to-date) through our regular 
programming: 

• The World Game 
• Les Murray’s Football Feature 
• Football Asia 
• FIFA Futbol Mundial 
• UCL Magazine 

 
The World Game Shop will link directly off www.theworldgame.com.au which is Australia’s number 
1 football website. In 2008 the site attracted approximately 241,000 users a month with an average 
of 6.2 million page impressions. Euro 2008 was a major highlight, responsible for generating the 
highest number of page impressions for The World Game and the site for 2008. 
 
www.theworldgame.com.au features: 
 

• Comprehensive news, stats and results and analysis 
• Exclusive video content 
• Extensive match highlights clips from around the world 
• Official EPL and Serie A video highlights 
• Fantasy Football, interactive quiz and community forums 
• Direct communication with The World Game fan base via Electronic Direct Mail-outs to 

45,000 subscribers 
 
Promotional Benefit  
 
The promotional support that SBS offers its retail partners encompasses a wide range of media, 
including television, online, radio and direct consumer engagement. 
 
When appropriate, our targeted promotions can include: 

 
• 15”and / or 30” TV promo campaigns across SBS ONE and SBS TWO 
• Online promotions 
• In-language2 radio promotions 
• Direct engagement with consumers – through Electronic Direct Mailouts (eDMs) to various 

targeted databases and Consumer  
• Competitions / promotional giveaways 

 
Proposals are due by 5pm, on Friday 17 July, 2009. 
 
Full details are in the attached Request for Proposal document. 
 
If you require further information please do not hesitate to contact John Derry, email: 
john.derry@sbs.com.au
 
 
Regards, 
 
 
 
 
John Derry 
Manager – Retail and Business Development 
SBS  Content Sales and Distribution 

                                                        
2 ‘In-language’ refers to promotions broadcast in one or more of the 68 languages that SBS Radio broadcasts in. 

http://www.theworldgame.com.au/
http://www.theworldgame.com.au/
mailto:john.derry@sbs.com.au
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1. INTRODUCTION 
 
 This Request for Proposal (RFP) has been prepared by the Special Broadcasting Service 

Corporation (SBS).   
 
 The purpose of this Request for Proposal is to seek offers to enter into a partnership with SBS 

to operate its online retail store “The World Game Shop”.  The World Game Shop is a stand 
alone online retail operation linked from the SBS and SBS World Game websites to the 
partner’s retail site.  The store specialises in football consumer products. 

 
 The “World Game Shop” partner will – as approved by SBS – design, manufacture, 

warehouse, sell, distribute and market football consumer products through the World Game 
Shop online. 

 
 Persons to whom this Request for Proposal has been sent are invited to submit such offers in 

accordance with Section 4. A Statement of Requirements is contained within this Request for 
Proposal.   

 
 This document:  
 

a.  Provides background information about SBS (section 2) 
b. Describes the services which SBS seeks and specific information to be supplied by 

Respondents (section 3) and  
c.  States the conditions which govern the Request for Proposal process (section 4). 
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2. BACKGROUND INFORMATION ON THE SBS CORPORATION 
 

2.1. General 
 

2.1.1. SBS is involved in the production of multicultural and multilingual television programs  
and the distribution and transmission of these throughout Australia.  SBS television is 
broadcast over an extensive network of analogue and digital television transmitters as 
well as Direct to Home via the Optus Aurora satellite platform. 
 
SBS also operates multilingual radio stations on both AM and FM bands in Sydney, 
Melbourne and Canberra.  The Sydney services are transmitted on two AM 
transmitters to Wollongong and also broadcast throughout Australia as part of SBS 
digital television service.  A subset of these radio services is broadcast on FM 
transmitters in the other state capitals, on an AM transmitter in Newcastle and on the 
Aurora satellite platform. 
 
SBS Online is responsible for delivering the rich multi cultural content of SBS TV and 
SBS Radio via the Internet. SBS currently has a main web portal environment 
http://www.sbs.com.au that provides the primary web presence of the SBS 
Corporation to internet viewers.  
 

2.1.2. Potential Respondents should be aware that SBS is a Statutory Government  
Corporation and is subject to public accountability responsibilities in terms of annual 
reporting and reporting to Parliament; which may apply to any contract resulting from 
RFP process. 

 
2.1.3. More detailed information regarding SBS can be found on the Internet at  
 http://www.sbs.com.au  

  
2.1.4. Independence and Integrity  

SBS is prohibited by law from accepting the performance of any service, or the 
provision of any facility, where it is likely that the independence or integrity of SBS 
would be affected. 

 
2.2. SBS Television 

SBS Television continues to increase audience share with its high quality 
programming mix. SBS Television experienced audience growth of 3% in 2008 while 
overall free to air audiences remained stable.  

 
In the first five months of 2009, the World Game (TWG) has reached over 1.6 million 
people through the following programs: 

• The World Game 
• Les Murray’s Football Feature 
• Football Asia 
• FIFA Futbol Mundial 
• UCL Magazine 

 
SBS and The World Game will cover the following events in 2009-10: 

 
• 2010 FIFA World CupTM coverage will include: 
- Live coverage, 24/7 across SBS One and SBS Two. 
- All 64 matches live 
- Daily breakfast highlights 
- The World CupTM Show (in primetime) 
- Match of the day replays. 
- Socceroos matches on SBS Radio 
- Comprehensive news, stats, fixtures, results tables and analysis on The 

World Game website 



The World Game Request for Proposal Final.doc 
 

5

 
Other events to be covered by SBS in 2009-10 include 

• UEFA Champions League 
• UEFA Europa League (formally UEFA Cup) 
• UEFA Super Cup 
• FA Cup 
• FIFA Confederations Cup 
• FIFA U-20 World CupTM 
• FIFA Beach Soccer World CupTM 

 
SBS also communicates directly with The World Game fan base via Electronic Direct 
Mail-outs to 45,000 TWG subscribers. 

  
2.3. SBS Online 

In 2008, SBS Online attracted an average 9 million page impressions per month, up 
32% from 2007.  Video streams increased in 2008, recording almost 4 times the 
number of views in 2007.  On average, 150,000 unique viewers watched video in a 
month (23% of SBS online users). 
 
The World Game site had a 20% increase in average monthly unique browsers and a 
33% increase in monthly page impressions from 2007 to 2008. The site has attracted 
over 241,000 users a month, with an average of 6.2 million page impressions. Euro 
2008 was a major highlight, responsible for generating the highest number of page 
impressions for the World Game and the site for 2008.  
 
Online traffic spikes also occur around major sporting events (eg. FIFA World CupTM, 
Euro 2008 and Tour de France), effectively doubling the average monthly numbers.   
This trend will continue in 2009-10 with the coverage of major football events, including: 
 
• 2010 FIFA World CupTM 
•   Official EPL and Serie A video highlights 
• UEFA Champions League 
• FA Cup 
• Europa Cup Finals 
• FIFA Confederations Cup 
• FIFA U-20 World CupTM 2009 
 

 
2.4. SBS Radio 

SBS Radio broadcasts to a unique national audience of over one million people in 68 
languages every week. 
 
All Socceroos games are broadcast live on SBS Radio. 

 
2.5 SBS Content Sales & Distribution 

SBS Content Sales & Distribution is the consumer products and content distribution 
area of SBS. SBS has a strong international profile as a unique broadcaster 
specialising in innovative and award-winning programming. 

 
SBS consumer products are promoted through the use of promotional announcements 
on SBS Television, SBS Radio and SBS Online and via direct communication to SBS 
email databases. 

 
The promotional support that Content Sales and Distribution offers its retail partners 
encompasses a wide range of media, including television, online, radio and direct 
consumer engagement. Communications are targeted to the football audience via The 
World Game and other football programs on SBS television and online, and via live 
telecasts of sporting events. 
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When appropriate, targeted promotions can include: 
 
• 15”and / or 30” TV promo campaigns across SBS ONE and SBS TWO 
• Online promotions 
• In-language radio promotions 
• Direct engagement with consumers – through Electronic Direct Mailouts (eDMs) to 

various targeted databases and Consumer Competitions / Promotional Giveaways 
 

Previously, the SBS World Game Shop site has predominantly carried training 
products. We are seeking to engage a partner to fully realise the potential of this Shop. 
 
The World Game Shop partner will provide football consumer products, including 
books, CDs, DVDs and apparel. Some items which appear on the SBS Shop may be 
excluded from duplicate promotion on the World Game Shop site.  SBS will confirm this 
at a later stage.  
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3. STATEMENT OF REQUIREMENTS 

3.1. Introduction 
 SBS is seeking a partner to operate its online retail store “The World Game Shop”. 

 
 The World Game Shop is a stand alone online retail operation linked from the SBS and 

SBS World Game websites to the partner’s online retail site.  The store specialises in 
football consumer products. 

 
 The “World Game Shop” partner will warehouse, sell, distribute and market football 

consumer products through the World Game Shop.  Additionally, the appointed 
licensee will be pro-active in designing and manufacturing The World Game branded 
products and in retailing products relevant to the SBS World Game broadcast portfolio 
(eg. team products from UEFA and Champions League)  

 
The licensee will be appointed for a 36 month term with effect from agreement 
signature (which will take place prior to website development). 

3.2. Specific requirements 
SBS requests responses to the following specific requirements: 

 
 Additional comments 
The World Game Shop website, 
including proposed website 
design1 

The partner will be required to design and host 
The World Game Shop website.  Proposed 
design for the shop site (or existing design) 
should be included in the RFP. 
 
The partner’s website must be consistent with the 
SBS website and brand.  An ongoing commitment 
to maintain and update the website is required. 
 
 

Advance Recoupable advance against royalties 
Proposed royalty rate Please note that in additional to a flat royalty rate 

on products sold, a brand license fee of 5% will 
apply to SBS logo and the World Game products. 
 

Financial reporting Ability to provide financial reports on a monthly 
basis in accordance with a specified timetable 
(format to be specified by SBS).  Ability to provide 
these reports electronically (preferable). 
 
Please include proposed royalty reports and 
templates.   
 

Company profile Size, structure, market share, business profile & 
history, key employee/director profiles. 
 

Marketing plan Proposed resources and recommended approach 
to marketing initiatives outside of that provided by 
SBS. 
 

Account management Details of resource commitment and 
management support structure for servicing the 
SBS account. 
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 Additional comments 
Product development Demonstrated capacity & preferably experience 

to manufacture The World Game products. 
 

Production & distribution Details of facilities, location, resources and cost 
structures. 
 

Customer service Details of team size, locations, structure & client 
servicing experience. 
 

Product range Ability to sell Australian brands (eg. A-League & 
Socceroos), as well as major international football 
leagues. 
 

Technical interface/website 
capacity 

Demonstrated ability to handle large volumes, 
when required. 
 
Please include in the RFP - documentation 
regarding any relevant APIs (application 
programming interface), web services that may 
provide further integration opportunities with 
existing SBS properties. 
 

Website reporting Ability to report on conversion rate, unique 
browsers and page impressions on a monthly 
basis. 
 

Direct marketing An overview of current activities in this area.  
Business/marketing plan.  It would be beneficial if 
an outline business plan could be submitted with 
your RFP. 
 

 
1 SBS is the registered trade mark owner of “the world game” and the owner of the domain name 
“theworldgame.com.au”.  The successful respondent will be a licensee of SBS only and will not acquire any 
independent rights to use the trade mark or domain name. 

3.3. Qualifications / Experience 
 

Evidence of previous experience in operating online retail stores will be favourably 
viewed, in particular management of website, product development, product delivery 
and customer service. 
 
Details of the staff involved in operating the online store should also be provided 
including experience and level of expertise.  
 
SBS intends to contact nominated referees to confirm assessment against the 
Evaluation Criteria.  Please provide contact details for three appropriate referees.  

3.4. Payment Arrangements 
The World Game Shop online retail partner will be required to provide financial reports 
on a monthly basis by the 15th of the following month and paid within 15 days.  For 
example, March sales must be reported by 15th April and paid by 30th April. 
 
A Recipient created tax invoice must also be included with the payment. 
 
Payments will require a Recipient Created Tax Invoice, in line with GST legislation, A New Tax System (Goods 
and Services Tax) Act 1999, subject to the respondent being registered for GST. 
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3.5. Evaluation criteria  
All responses will be assessed against the criteria published below, arranged in no 
particular order of priority. Respondents are advised in their own interest to address the 
criteria suitably to enable an accurate assessment to be made of their submission. 
 
The submissions will be evaluated against the following evaluation criteria:  
 
1. Relevant business credentials & experience 
2. Proposed financial terms 
3. Quality of proposal, including items required in Section 3.2 Specific requirements 
4. Proven ability and experience to provide a comprehensive online retail store 
5. Demonstrated ability to deliver business growth and complementary brand  
 exposure 
6. Product development & manufacturing experience 

3.6.  Variation of Criteria 
SBS reserves the right to vary the evaluation criteria at any time without giving its 
reasons.  RFP respondents will be notified in writing of any such changes and given a 
reasonable time from the date of the letter notifying them of the change to make any 
necessary amendments to their RFP response document.
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4. SPECIAL CONDITIONS OF RFP  
 

4.1. Closing Date 
 

RFP Responses will be received at the Tender Box at SBS until 5pm, on Friday 17 July 
2009. 

 
4.2. Lodging of Request for Proposal Responses  

 
Submissions should be addressed as follows: 
 
Tender Box 
Special Broadcasting Service Corporation 
14 Herbert Street  
ARTARMON NSW 2064 
 
or Faxed to: (02) 9430 3051 
 
or Emailed to: dana.abdallah@sbs.com.au 
 
Envelopes containing submissions should be addressed as follows: 
 
"REQUEST FOR PROPOSAL NO. 2009/07 “The World Game Shop partner” 
 
The Tender Box is located at reception of the above address. 
 
(Note: If you wish to mail your submission you must ensure it reaches the SBS Locked 
Bag by Thursday 16 July 2009 to ensure it reaches the Tender Box prior to the 17 July 
2009 lodgement date.  Address is Locked Bag 028 Crows Nest 1585). 
 
If your submission is emailed or faxed by the closing date and time (5pm, 17 July 2009), 
a signed copy of your submission (with no changes from the emailed or faxed copy) must 
be received at SBS within 5 business days (i.e. by COB 24 July 2009).    
 
Individuals or organisations submitting a response to this Request for Proposal must 
complete the Declaration at Section 5. 

 
4.3. Information to be provided with Request for Proposal 

 
RFP Respondents shall ensure that all which is called for herein is supplied. Failure to 
furnish all the information asked for may render the RFP invalid at the discretion of SBS. 

 
4.4. Demonstrations 

 
 RFP submissions that meet the requirements stated in section 3 may, at the discretion of 

SBS, be invited to provide a demonstration of their proposed solution(s).  
 

4.5. Further Information 
 

RFP respondents seeking further information regarding this Request for Proposal shall 
do so in writing. The following email address will be the main contact source for all RFP 
respondents: 
 
John Derry – Email: john.derry@sbs.com.au 
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4.6. Request for Further Information  
 

Additional information provided in response to an enquiry and which, in the opinion of the 
SBS, may affect all RFP respondents, will be provided to all RFP respondents in writing. 
 
All questions by respondents should be asked in a generic fashion, thus enabling SBS to 
provide a response that can be distributed to all RFP respondents. 

 
4.7. Late or Non-compliant Request for Proposal Responses 

 
Late or non-compliant Request for Proposal responses will not be considered by SBS. 

 
4.8. Copies  

 
One original and two copies of each RFP document and any supporting material shall be 
lodged.  The original shall be marked Original, the copies shall be marked Copy.  Where 
any discrepancy between the original and the copies exists, the RFP document marked 
Original shall prevail.   

 
4.9. Authority 

 
RFP responses shall be accompanied by a cover letter executed by a signatory with the 
authority, on behalf of the respondent, to negotiate terms and conditions, consult with 
SBS, and execute any contracts related to this Request for Proposal. 

 
4.10. Alterations, Erasures or Illegibility 
 

RFP responses having alterations or erasures therein and in which prices are not legibly 
stated are liable to rejection at the discretion of SBS. 

 
4.11. Amendments to Request for Proposal 

 
If, within seven days of the Closing Date, a respondent becomes aware of any 
discrepancy, error or omission in its RFP response, that respondent may lodge an 
amendment to its RFP response. 

 
4.12. Collusion/ Joint Request for Proposal 

 
RFP respondents will not approach or otherwise communicate with any other RFP 
respondent in relation to any RFP without the full knowledge of and prior written 
authorisation from SBS.  A single joint RFP submitted to SBS by two or more RFP 
respondents is permitted at the discretion and written permission of SBS. 

  
4.13. Corrections and Addenda to the Request for Proposal 

 
Corrections and addenda to this Request for Proposal will be provided to all RFP 
respondents and will form part of this Request for Proposal. 

 
4.14. Negotiations and further submissions 

 
SBS may invite one, or more of the RFP respondents to negotiate on any points of the 
proposal or make further submissions (written or oral).   

 
4.15. Acceptance 

 
The highest financial offer may not necessarily be accepted as the preferred proposal. If 
SBS selects any preferred proposals for further negotiation or discussion, SBS will notify 
the preferred respondent in writing.   
  
SBS reserves the right to accept in part, or in whole, any aspect of one or more than one 
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RFP response.  
 
SBS reserves the right to reject one, some or all of the RFP responses submitted in 
response to this Request for Proposal.  
 
SBS reserves the right to accept other than the most favourable financial offer for any 
reason at their discretion, the right to take the response they regard as most favourable 
as a basis for further negotiation with the respondent and the right to commission and 
engage services offered in this RFP in a phased manner to meet their needs. 

 
4.16. Notification 

 
Each RFP respondent will be notified in writing from SBS of the success or failure of their 
response.  

 
4.17. Goods and Services Tax (GST) 

 
All prices quoted should be exclusive of Goods and Services Tax (GST).  RFP 
respondents must provide their Australian Business Number (ABN) or provide a reason 
as to why one cannot be supplied.  

 
4.18. Rejection of Request for Proposal response 

 
As the special requirements shown in Section 3.2 are part of this Request for Proposal, it 
is necessary that all RFP’s refer to each of these requirements. In the event of a RFP 
being submitted incomplete, the same may be considered not to be in accordance with 
the special requirements and therefore liable to rejection at SBS’s discretion.   

 
4.19. Standard 

 
The specifications contained in Section 3.2 are indicative of SBS's requirements and any 
services offered should be of at least the same standard and potential.  
 
Request for Proposal respondents submitting alternative offers are advised also to 
submit a RFP in accordance with the specifications wherever possible. 

 
4.20. Amendment of Request for Proposal 

 
SBS reserves the right to raise or amend this specification and/or any other document 
prior to the closing date and the amendments will form part of this Request for Proposal.   

  
4.21. Withdrawal of the Request for Proposal 

 
SBS reserves the right to withdraw this Request for Proposal, or any part or parts of this 
Request for Proposal, at any time without giving reasons. 
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4.22. Confidentiality 

 
The RFP respondent and SBS (each a “Party”) agrees that it will not at any time, either 
during or after the RFP process divulge any information in relation to all or any of the 
other party's affairs or businesses or any fact or matter relating to this RFP process and 
each of the parties shall use its best endeavours to prevent the publication or disclosure 
of any information concerning the business of the other party or any of their dealings, 
transactions or affairs.  
  

4.23. No contract 
 

Neither this Request for Proposal nor any response is intended to constitute an offer to 
any party. There shall be no contract between SBS and any respondent to the RFP 
unless and until a separate written legally binding agreement is executed by both parties. 

 
4.24. Request For Proposal Costs 

 
SBS shall not be responsible for any costs incurred by RFP respondents in complying 
with this Request for Proposal or in any subsequent discussions or negotiations. 
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5. DECLARATIONS BY REQUEST FOR PROPOSAL RESPONDENTS 
 

I/We hereby offer to provide to the Special Broadcasting Service Corporation (SBS), the 
online retail services for the World Game Shop as specified against the Request for Proposal 
No. 2009/07 and subject to the conditions of the Request for Proposal.   
 
We declare that, in preparing the Request for Proposal response, we have relied on no 
representation made by SBS other than representations contained in this Request for 
Proposal or in a written response to an enquiry made pursuant to section 4.5. 
 
 Dated this                          day of  
 
Signature: _______________________________________________ 
 
Printed Name: _______________________________________________ 
 
Duly Authorised to sign RFP for and on behalf of (state full trading name): 
 
______________________________________________________________ 
 
Address of RFP respondent: 
______________________________________________________________ 
 
______________________________________________________________ 
 
Telephone/Fax Nos. 
 
_____________________________________________________________ 
 
Signature and Address of Witness: 
______________________________________________________________ 
 
______________________________________________________________ 
 
______________________________________________________________ 
Printed Name: 
______________________________________________________________ 
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