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About the Artist: Nadeena Dixon

Nadeena Dixon is the eldest granddaughter of the 
late Aboriginal freedom fighter Dr Charles ‘Chicka’ 
Dixon. Nadeena was born in Sydney on her ancestral 
homelands in 1969. Her father’s people are Snowy 
Mountains Wiradjuri People from the Murrumbidgee 
River and her mother’s people are Yuin Saltwater People 
from the South Coast of NSW. Her ancestors are Gadigal, 
Dharawal, Bidjigal, Gweagal, Wangal and Dharug 
peoples from the Sydney Basin. 

Nadeena was fortunate to grow up in her Aboriginal 
communities and learn from her old people who still 
practice traditional culture  
on Country. 

© Supplied by 
Nadeena Dixon
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Nadeena grew up in communities where being 
creative was a normal part of her life; many 
people in her family were musicians and creative 
people. Her uncles made boomerangs and 
shields and other cultural objects adorned with 
wood burnings. As a child, her aunties made the 
traditional shellwork slippers that are still being 
made today by her relatives at La Perouse and 
along the South Coast of NSW. 

“Art is a powerful medium to communicate our 
peoples’ stories, history and culture. Through art 
I’m able to connect to the broader community, 
transcending barriers and creating powerful 
connections that open up opportunities to share 
and celebrate Aboriginal culture.”

Garrigarang Nura

The artwork communicates a visual narrative 
of the artist’s ancestors’ ongoing connection 
to Country. It honours Traditional Owners who 
continue to practice their living cultural traditions 
on ancestral homelands.

“In the creation time we were given the laws to 
gather food and medicines on ‘Garrigarang  
Nura’- Saltwater Country. We were taught how to 
follow the star constellation patterns that indicated 
the correct seasons for gathering in observance of 
sustainable cultural gathering practices followed 
for over 80,000 years. We continue to follow our 
traditional culture today and the teachings that

have been handed down to us by our Elders so that 
we can keep culture strong for the next generation. 

We are living in a powerful time of transformation 
with a strong desire to strengthen connections to 
First Nations communities. I‘m honoured to continue 
to share my family kinship, traditional knowledges 
and cultural practices with audiences.”
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We acknowledge First Nations Custodians and 
Elders, past and present, for their unwavering 
commitment and unsevered connections to, 
and with, Country. First Nations peoples have 
managed knowledges and resources for tens of 
thousands of years - innovating, contributing to 
and being in a relationship with Country and place, 
for the benefit of all. 

We respect and value the knowledges, 
perspectives, practices, cultures and traditions of 
First Nations peoples. The vibrant, dynamic and 
ever-present cultures of First Nations peoples 
are central to our experience of Country and our 
shared identity as a nation. 

Aboriginal and Torres Strait Islander peoples 
are the first storytellers of this place, and hold 
deep and intrinsic wisdoms - communicated 
and shared through artistic and cultural practice. 
We recognise the special contributions of First 
Nations peoples and cultures, that enrich and 
shape our national cultural identity. 

Generations of people have carefully imbued 
meaning into the land, rivers and sea where 
the spirits have never left, where sovereignty 
was never ceded, where modernity cannot 
erase connections. Rather, Country binds the 
new arrivals into agreements of reciprocity and 
appreciation of her gifts and beauty, in exchange 
for care and respect.

It is our honour to respectfully acknowledge that 
SBS’s main offices are situated upon the lands 
of the Cammeraygal, Ngunnawal and Ngambri, 
and Wurundjeri Woiwurrung peoples, with 
staff working from various locations across the 
country. First Nations peoples are the Custodians 
of Country that is steeped in profoundly ancient 
cultures, where their peoples have lived, loved, 
nurtured, feasted, sung, danced, cared for, and 
defended their Lands for thousands of years. 

We all travel upon ancient songlines to our 
workplaces and we see and feel what the First 
Peoples saw. We reflect upon those experiences 

of the First Peoples and look back with admiration 
at the life and strength of our colonial-era leader, 
Barangaroo. Born on Cammeraygal Country, 
Barangaroo, was a fisherwoman, known for her 
unyielding attitude to the British colonialists. 
She watched on as her Country was invaded by 
the disembarking of the First Fleet immigrants. 
She publicly resisted colonial violence, rejected 
assimilation and defended her law and culture. 
Barangaroo was a moral leader and cultural 
defender whose courage inspires us and our  
work today.

Pride in cultural expression, practice and diversity 
is a strength of SBS. So, too, is SBS’s respect for 
heritage. We are committed to finding ways to 
promote harmony and connection between the 
oldest and newest Australians. We are inspired 
by the late Indigenous educator and social justice 
campaigner Dr Evelyn Scott AO, who was Chair of 
the Council for Aboriginal Reconciliation from 1997 
to 2000. Her words, spoken as 250,000 

Acknowledgement of Country
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Australians walked across the Sydney Harbour 
Bridge in support of meaningful reconciliation in 
2000, are as powerful today as they were then: 

“In true reconciliation, through the remembering,  
the grieving, and the healing, we can come to  
terms with our conscience, and become as one in 
the dreaming of this land.”

By never forgetting our past, the oldest and the 
newest can design a future for and about us all.

Acknowledgment author and RAP Steering 
Committee Co-Chair

Julie Nimmo is Living Black Investigations 
Producer for National Indigenous Television 
(NITV), and has been a journalist, documentary 
filmmaker, presenter, producer, director, writer, 
and digital editor across a career spanning more 
than 25 years. She has dedicated herself to 

reporting social justice issues, politics,  
the environment, along with the history,  
art, and cultures of her people.

As a producer and director, Julie has 
won a Walkley Award for her SBS 
documentary No Fixed Address, 
and was a member of the 
Walkley Award-winning team 
behind NITV’s Living Black 
documentary, Taken. which 
also won the Amnesty 
International Australia  
Media Award.

Julie proudly identifies as 
Wiradjuri, a mother, sista  
and storyteller; always 
curious, in pursuit of truth, 
justice and wellbeing.
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Welcome

every country around the world. SBS is privileged 
to have a position of unparalleled access, deep 
connection and trust which allows us to play 
a valuable role in connecting these communities 
with a sense of belonging.

The invitation from Reconciliation Australia for 
SBS to participate as an Elevate partner in our fifth 
Reconciliation Action Plan (RAP) is a momentous 
opportunity for which we’re deeply honoured. 
We’re grateful for the trust placed in us to take 
a leadership role in reconciliation, and to build 
on our commitment and achievements to date 
through the promotion of stories by and about 
First Nations peoples, increasing awareness of the 
contributions of Aboriginal and Torres Strait Islander 
communities to Australian society, and engaging 
in truth-telling as a fundamental foundation of 
reconciliation.  Across our RAP commitments, and 
specifically through our Transformation Project, 
we will utilise SBS’s purpose and trusted position 
to advance reconciliation with multilingual and 
multicultural communities, and increase the 
prominence of Indigenous perspectives, cultures 
and languages.

As a network, we are producing and sharing more 
First Nations content than ever before, with National 
Indigenous Television (NITV) at the heart of our 
offering since 2012, and a network of platforms and 
services delivering and amplifying content in more 
than 60 languages.

A message from the SBS Chair and  
Managing Director 

Almost half a century ago, SBS was established 
as a public broadcaster dedicated to meeting 
the needs of Australia’s diverse communities. 
What began as radio programs in a handful 
of languages has evolved to become the 
dedicated multicultural and Indigenous media 
organisation we are today - an innovative, 
multiplatform, multilingual national broadcaster, 
unlike any other globally.  

SBS has a unique and critical role in our society, 
connecting everyone to the stories, perspectives 
and experiences that explore what it means to 
be Australian today. We are a nation which is 
home to the world’s oldest continuing culture, 
alongside people who have come here from 

We know that multicultural communities have a 
growing desire to build a greater understanding 
of, connection to, and allyship with First Nations 
peoples, cultures and knowledges. Every day 
at SBS we have the privilege to witness the 
wonderful impact, power and joy that comes 
with this experience. Through our RAP, we 
have an exciting opportunity to invest further in 
bringing these unique functions and audiences 
together in a deliberate, strategic, innovative 
and unprecedented way, which will see 
the newest Australians forge increasingly 
meaningful connections with the oldest living 
culture on Earth.

In doing so, our ambition is to inspire a 
shared understanding and respect that will  
have a significant impact on reconciliation in  
this country.

George Savvides AM
SBS Chair

James Taylor 
SBS Managing Director
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A message from Karen Mundine,  
CEO Reconciliation Australia

On behalf of Reconciliation Australia,  
I congratulate SBS on its formal commitment 
to reconciliation, as it implements its first 
Elevate Reconciliation Action Plan (RAP),  
its fifth RAP overall. 

Formed around the pillars of relationships, 
respect, and opportunities, the RAP program 
assists organisations to realise the critical role 
they can play in driving reconciliation. With over 
2.3 million people either working or studying in 
a RAP organisation, the program’s potential for 
impact is greater than ever. 

With this Elevate RAP, SBS signals its  
readiness to take on a leadership role and  
set the standard for reconciliation in its industry 
and across the RAP network. Elevate RAPs 
are characterised by creating transformational 
change against the five dimensions of 
reconciliation, and SBS plans to do this by 
leveraging its unique position as Australia’s 
primary multicultural and First Nations 
broadcaster. 

SBS has identified a strong desire within 
Australia’s multicultural communities to build 

connections and solidarity with Aboriginal and 
Torres Strait Islander peoples. Consequently, it has 
committed to a far-reaching Transformation Project 
that will foster cross-cultural understanding by 
prioritising First Nations stories, languages and 
perspectives for its diverse audience. This includes 
using re-expression, or translation, of Aboriginal 
and Torres Strait Islander content across its 
multilingual programs, supported by increasing 
the number of First Nations experts in its  
language programming. 

In tandem with this project, SBS will also work 
to promote First Languages in its broadcasting. 
Through its Aboriginal and Torres Strait Islander 
Languages Research Project, SBS will identify First 
Languages to develop into original content and 
across its multilingual programming. This project 
will not only help preserve and increase access 
to Aboriginal and Torres Strait Islander languages, 
but it will also reinforce language as an indivisible 
part of First Nations peoples’ stories, cultures  
and perspectives.

SBS has recognised that by leveraging its core 
business and building understanding between 
multicultural communities and Aboriginal and 
Torres Strait Islander peoples, it can fulfill a 
crucial role in creating a richer, fuller expression 

of Australian nationhood. On behalf of 
Reconciliation Australia, I commend SBS on 
this ambitious Elevate RAP and look forward to 
following its ongoing reconciliation journey.

Karen Mundine
Chief Executive Officer 
Reconciliation Australia

Karen Mundine 
© Joseph Mayers
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Our vision is for a nation-wide culture of cultures that recognises the languages, 
knowledges and stories of First Nations peoples are enriching to everyone in a 
thriving, multicultural Australia.

SBS’s commitment to transformation in reconciliation:

• We connect our newest Australians with the Custodians of the oldest living 
culture on Earth.

SBS’s RAP delivers our vision through key commitments:

• We will acknowledge truths, share knowledges, celebrate cultures, and elevate 
Indigenous authorship and languages.

• We recognise the critically important role of NITV as it supports and strengthens 
the oldest living culture in the world through the most distinctive content offering 
in Australia.

• We value our people and prioritise their success, development, and wellbeing.

• We will accelerate growth and investment in the Indigenous production sector, 
media sector and enterprises.

SBS’s Vision for Reconciliation

10
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Sunrise Ceremony 2022 
© Claudine Thornton
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Family Rules 
© NITV
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SBS is a public broadcaster for all Australians 
with a special purpose – as outlined in its unique 
and legislated Charter, set out in the Special 
Broadcasting Service Act 1991 - to meet the 
communications needs of Australia’s multicultural 
and Aboriginal and Torres Strait Islander 
communities while entertaining, educating and 
informing all Australians. 

SBS’s multiplatform and multilingual offering 
spans six distinctive free-to-air television channels 
in SBS, NITV, SBS VICELAND, SBS Food, SBS 
World Movies and SBS WorldWatch; an extensive 
radio network providing communities with audio 
and digital services in more than 60 languages; 
and an innovative digital offering including SBS’s 
streaming service, SBS On Demand. 

NITV joined SBS in 2012, and proudly sits at the 
heart of the network as the home of Indigenous 
storytelling, dedicated to championing First 
Nations perspectives and issues. It provides an 
essential service and vital voice for First Nations 
communities across Australia, and as part of SBS, 
instils pride, creates greater understanding, and 
connects Australians with Indigenous cultures, 
languages, and this country’s shared history.

A snapshot of our achievements:

• Unparalleled multilingual services, 
broadcasting in more than 60 languages

• 10.3 million Australians reached on TV each 
month across the SBS network* 

• 1.8 million Australians reached by NITV each 
month* 

• More than 10 million registered users on SBS 
On Demand, with access to more than 11,000 
hours of programming 

• 4 million podcast downloads every month and 
6 million audio plays

• 90% of audiences say SBS and NITV increase 
awareness and understanding of Indigenous 
Australia**

• 88% of audiences say SBS helps Australia to 
be a more successful multicultural nation**

• SBS employs approximately 1300 members  
of staff (excluding casual employees) across 
its eight office and bureau locations.

 - 4.2% or approximately 55 employees 
identify as Aboriginal and/or Torres Strait 
Islander peoples***

 - 43% of SBS employees were born 
overseas***

• Industry leading levels of staff engagement at 
82% (7% above the average)****

* Source: OzTAM + RegTAM FTA Database, SBS Network, Sun-

Sat, 0200-0200, Apr 2021-Mar 2022, Combined Monthly 5min 

Consecutive Reach, Total Individuals, Consolidated. 

** SBS Brand Tracker; SBS Audiences; February 2022

*** Data based on voluntary information provided by employees, and 

how employees self-identify via SBS’s anonymous annual diversity 

and inclusion survey, conducted February 2022. 

**** SBS Employee Survey February 2022; CultureAmp 2021

Organisational Overview
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A Message from Tanya Denning-Orman

SBS has a long and proud history of championing 
Indigenous stories and perspectives.

In 1989, SBS put Black journalists front and centre 
in Australia’s first prime time Indigenous current 
affairs show, First in Line, produced by its pioneering 
Aboriginal Unit.

In the 1990s, SBS changed the television industry 
with The Greater Perspective protocols, written by 
Bundjalung man, Uncle Lester Bostock, to provide 
guidelines for production in Aboriginal and Torres 
Strait Islander communities.

Living Black premiered in 2003, and it remains  
one of Australia’s longest running current affairs 
programs, continuing to give voice to Indigenous 
Australians. 

SBS has also been at the forefront of truth telling 
with ground breaking programs like First Australians 
in 2008, which chronicled Australia’s history from  
a First Nations perspective; First Contact in 2016, 
which shone a light on the divide between 
Indigenous Australians and the rest of the nation; 
and The Australian Wars premiering in 2022, 
examining how the frontier wars have shaped 
Australia.

Today, with NITV at the heart of the network, SBS is 
proudly bringing more First Nations stories to more 
Australians than ever before - stories celebrating 

culture and Country told on our terms, sharing 
knowledges and truths, providing a vital platform 
for First Nations perspectives and making our 
voices ring out across the country for all Australians 
to hear and connect with.

NITV continues to grow and evolve, but our 
commitment to communities remains unchanged. 
The trust audiences have in us is central to our role, 
and critical to our success are the partners we work 
with across Australia’s Indigenous production 
sector to bring their stories to screens in powerful – 
and empowering – ways.

As we look ahead, we will grow investment in the 
sector, and in turn, the next generation of Aboriginal 
and Torres Strait Islander storytellers who will 
elevate our stories to new heights. We will tell our 
stories boldly and bravely, igniting conversations 
about the significance of understanding and 
embracing Aboriginal and Torres Strait Islander 
cultures for Australia’s future. 

SBS’s RAP underpins our goal as a network to 
reach more Australians with more First Nations 
perspectives; our commitment to deepening 
relationships with our communities; our desire to 
discover and deliver more stories in our languages; 
and our unique position to share those stories in 
languages from around the world every day, and 
bring more people along on our journey.

Tanya Denning-Orman

Director of Indigenous 
Content at SBS.
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Content Case Study: Little J & Big Cuz

Little J & Big Cuz broke new ground and captured hearts across the 
country when it premiered on NITV in 2017.

Australia’s first Indigenous animated children’s television series, Little 
J & Big Cuz was commissioned to help pre-school aged children 
transition to primary school, and provides a vital connection to culture 
and Country, celebrating and incorporating Indigenous knowledges into 
childhood learning. It has also been recognised for giving Aboriginal 
children a national platform to see themselves, their community and 
their cultures explored through positive and entertaining storytelling  
on screen.

The award-winning series follows the adventures of five-year-old Little 
J and his 10-year-old cousin, Big Cuz, who live with their Nanna near 
Saltwater, Desert and Freshwater Country. Their story is brought to life 
by First Nations writers, producers and an all-star cast including the 
voices of Deborah Mailman, Miranda Tapsell and Aaron Fa’Aoso.

To increase the accessibility of the program, episodes have been 
translated into 14 different First Nations languages across its three 
seasons, including Arrernte, Pitjantjatjara, Ngukurr, Kriol, Kunwinjku,  
and palawa kani.

Little J & Big Cuz was developed in partnership with the Australian 
Council for Educational Research (ACER), the Secretariat of National 
Aboriginal and Islander Child Care (SNAICC) and Ned Lander Media. 
Since 2018, the series has been produced in collaboration with ABC.

Given its prominence as a trusted and beloved program in communities 
and classrooms, at the outset of the COVID-19 pandemic in 2020, the 
Little J & Big Cuz team created a song and video about hand-washing 
(Everybody Wash’em Now) to help stop the spread of infection. An 
animated video was also produced featuring the character of Nanna, 
encouraging communities to get the COVID-19 vaccine.

© NITV
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Entur, quibus iur, 
venimossunt liqui corest,

Thalu  
© NITV
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Since then, SBS has expanded its investment in 
influential First Nations content for all Australians, 
alongside the continued development of the unique 
services NITV offers for its audiences. 

Successful employment and procurement 
commitments and partnerships with communities 
and organisations since 2018 have also increased 
the reach of First Nations content, knowledges and 
capability throughout the organisation, and SBS’s 
impact on the national agenda. 

This includes SBS’s investment in educational 
outreach for all Australians through SBS Learn, which 
develops resources for teachers and educators 
around SBS content. SBS has collaborated with more 
Aboriginal and Torres Strait Islander subject matter 
experts to develop a growing suite of teaching 
resources, including as the National NAIDOC 
Principal Media Partner and official Education 
Partner since 2019 which sees teaching resources for 
NAIDOC Week distributed to schools nationally. 

Today, SBS’s ability to elevate First Nations 
perspectives and bring community moments to a 
wider audience sits at the heart of the network’s 
distinctive offering. Through its fifth RAP, SBS and 
NITV will continue to lead national conversations 
about issues of importance to Aboriginal and Torres 
Strait Islander peoples. SBS is proud to commence 
its first Elevate RAP in 2022, as it further accelerates 
its reconciliation journey.

Historically, the work of the SBS RAP Steering 
Committee was undertaken via discretionary effort 
from a passionate staff membership base and 

Since launching its first RAP in 2008. SBS has made 
significant contributions towards reconciliation  
in Australia.

SBS’s first decade with Reconciliation Australia’s 
RAP program (2008-2018) underpinned the 
progress and initiatives implemented in the years 
that followed, and formed the foundation for SBS’s 
commitments to national leadership in its fifth RAP 
in 2022. 

SBS’s commitment to reconciliation through 
its RAPs 1-4 influenced and informed cultural 
competence, organisational policy and protocols 
across SBS, while also embedding a focus on 
celebrating events of national significance, like 
NAIDOC Week, providing all Australians with a 
whole-of-network offering.

In 2012, NITV joined the SBS network, marking 
a major milestone in Australian broadcasting 
history and in SBS’s reconciliation journey. As 
well as bringing the channel to a national free-to-
air audience for the first time, it enabled SBS to 
amplify Indigenous-led content across all channels 
and platforms, and support NITV’s increasing 
investment in content, in partnership with Australia’s 
First Nations production sector. 

It also saw a significant increase in Aboriginal and 
Torres Strait Islander voices and perspectives 
featured across the network, and investment in 
ground-breaking content and initiatives supporting 
First Nations storytelling - a focus which has 
continued since the completion of SBS’s fourth RAP 
in 2018. 

SBS’s Reconciliation Journey: 2008 – 2022

funded from a variety of sources. While this model 
of organisational support delivered a number 
of successful initiatives through RAPs 1-4 and 
reflected a genuine and sustained commitment 
to reconciliation, SBS used the time since the 
completion of RAP4 to invest in planning and 
practices to guide our organisation to a position of 
greater innovation and leadership in reconciliation in 
RAP5, including: 

• The appointment of new First Nations senior 
leadership roles across the organisation.

• Robust new Indigenous governance structures, 
including a First Nations Staff Advisory Group 
which has informed SBS’s RAP approach and 
commitments.

• An executive-endorsed commitment to a 
dedicated budget to ensure RAP initiatives 
are consistently and appropriately resourced 
and form part of the core business of the 
organisation. 

• An organisation wide Cultural Diversity Action 
Plan, which includes the appointment of SBS’s 
first Elder in Residence, and a strategy to 
increase the representation of First Nations staff 
across all SBS divisions and employment bands. 

• Organisation-wide embedding of the RAP5 
commitments through the corporate strategy, 
business unit plans, and staff KPIs.

• Extending divisional performance framework 
(known as staff Focus reviews) to include RAP 
commitments, to ensure the contribution of staff 
to the RAP is appropriately recognised as core 
duties, rather than as discretionary work.
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“SBS’s RAP is a powerful statement to building stronger allyship 
across Australia’s diverse communities and a practical commitment to 
strengthening First Nations media and storytelling. We started NITV to 
answer the calls from our own communities to take ownership of our own 
storytelling, to build a media service that was made by, for and about 
Aboriginal and Torres Strait Islander peoples. And still today, we continue 
to rely on the First Nations content delivered by our Aboriginal and Torres 
Strait Islander media practitioners to cement pride and strengthen culture 
within our communities. SBS’s plan sets in train a sharp organisational focus 
on sharing the strength, knowledges and perspectives of our peoples, with 
more communities than ever before, building understanding and sharing 
truths, which is essential for the success of this nation.” 

Pat Turner AM, CEO of the National Aboriginal Community Controlled 
Health Organisation and Lead Convenor of the Coalition of Peaks, and 
the inaugural CEO of NITV.

A Message from Aunty Pat Turner AM

© Supplied by Pat Turner AM
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Araatika! Rise Up - Dean Widders & 
Bangarra Dancers  

© NITV
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• SBS launched its first RAP, led by a committee of 
dedicated staff volunteers. 

• Premiere of SBS’s landmark documentary series, 
First Australians, which chronicled the true history of 
Australia from a First Nations perspective, for the first 
time on Australian television.

• A protocol for acknowledging the Traditional 
Custodians of Country at all official SBS events and in 
speeches is implemented.

• Acknowledgement of Country training is delivered for 
all staff.

• SBS initiated professional development opportunities 
for Aboriginal and Torres Strait Islander filmmakers 
through attending international media sector events.

2008

• In an industry first, SBS 
brought together media 
organisations, producers, and 
funding and training bodies to 
form the Media Reconciliation 
Industry Network Group 
(Media RING).

2009

• SBS launched its second RAP (2010-2011).

• On-screen Acknowledgement of Country 
introduced on all SBS productions and all 
SBS commissioned content.

• SBS developed a career development 
and support plan for Aboriginal and 
Torres Strait Islander employees (for 
implementation in RAP3).

• RAP goals were integrated into SBS 
business priorities and key performance 
indicators.

2010
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• SBS launched its third RAP (2011–2012).

• SBS increased its commitment to 
promoting and amplifying national 
reconciliation events across the 
network, aligning television, radio and 
online content and providing on-air 
marketing support for a minimum of 
two national events each year, including 
NAIDOC Week.

• An Acknowledgement of Country 
included on all SBS Radio outside 
broadcasts, in the language of the 
broadcast, and also in English.

• NITV premiered impactful First Nations 
documentaries including Walkley 
award-winning The Tall Man about 
the death in custody of Cameron 
Doomadgee on Palm Island, and AACTA 
award-winning documentary murundak: 
songs of freedom, the story of the music 
theatre organisation Black Arm Band.

• SBS broadcast the NAIDOC Awards for 
the first time.

• SBS became a member of Supply 
Nation firming its commitment to 
enhancing investment in the First 
Nations business sector. 

2011

• In a historical moment 
for the nation, NITV 
joined SBS making the 
channel accessible to 
a national free-to-air 
audience for the first 
time.

• Move it Mob Style 
premiered on NITV, 
bringing the channel’s 
first Logie Award 
nomination.

2012
• SBS took part in 

the pilot Jawun 
Indigenous Corporate 
Partnerships program, 
which seconded 
an SBS Creative 
Services employee 
to work with the 
La Perouse Youth 
Haven to create and 
produce promotional 
opportunities.

2013
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• Documentary series  
First Contact premiered 
on SBS and NITV as part 
of a network-wide event, 
receiving critical acclaim 
and generating national 
media headlines.

2014
• SBS launched its fourth RAP 

(Stretch, 2015-2018).

• NITV transformed and grew 
Indigenous News and Current 
Affairs to build a comprehensive 
slate and digital-first offering.

2015
• A second season of First Contact premiered on SBS and NITV. 

• SBS published updated editions of The Greater Perspective: 
Protocol and Guidelines for the Production of Film and Television 
on Aboriginal and Torres Strait Islander Communities, authored 
by broadcasting trailblazer Uncle Lester Bostock to support 
the media sector to better reflect Aboriginal and Torres Strait 
Islander cultural protocols and practices in content.

• SBS achieved 4% Aboriginal and Torres Strait Islander 
representation among SBS and NITV employees.

• Partnerships were established with Indigenous not-for-
profit organisations who received free on-air placement 
for Community Service Announcements, with partners’ 
reconciliation activities promoted across SBS TV channels.

2016
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• NITV’s Sunrise Ceremony, a special two-hour program broadcast 
on the morning of 26 January is simulcast on SBS for the first time.

• SBS launched Walk With Us, an on-air campaign to inspire all 
Australians to explore our Indigenous history, cultures and 
achievements. It built a network of reconciliation advocates across the 
organisation and committed the network to increasing the profile of 
First Nations news, perspectives and stories across SBS, and firmed 
the embedding of cultural protocols, including Acknowledgements of 
Country delivered in languages other than English.

• NITV premiered award-winning animated children’s series, Little 
J & Big Cuz which was shown in English and the First Nations 
languages of Djambarrpuyngu, Pitjantjatjara, Arrernte, Walmajarri, 
Yawuru and palawa kani.

• NITV and SBS simulcast You Are Here – four documentaries 
exploring the Indigenous experience in Australia, complemented 
with supporting content across the network, including educational 
materials through a collaboration between SBS Learn and 
Reconciliation Australia.

• NITV, SBS and Reconciliation Australia partnered to launch 
the Reconciliation Film Club, an online platform supporting 
organisations in hosting screenings of a curated selection of 
documentaries from Australia’s leading Indigenous filmmakers.

2017
• NITV premiered its first ever 

scripted live-action commissioned 
series, Grace Beside Me - a family-
friendly coming-of-age story aimed 
at children aged 8-12.

• SBS launched revised guidelines 
for Indigenous production to 
include new and emerging 
platforms and technologies, as 
well as across television, radio 
and online, and also implemented 
Cultural Protocols Workshop 
Training to introduce the Greater 
Perspective Supplementary 
Guidelines e-module to teams who 
work with Aboriginal and Torres 
Strait Islander stories across SBS  
and NITV.

• SBS partnered with CareerTrackers 
to establish an Indigenous internship 
program, offering 12-week paid 
placements.

2018
• SBS is named the National 

NAIDOC Principal Media Partner 
and official Education Partner for 
2019-2022. 

• Audience research by SBS 
showed a 6% increase in the 
awareness of NAIDOC Week in 
the broader Australian 
community. 

• As part of ongoing investment in 
cultural capability, Aboriginal-
owned and operated training 
organisation, BlackCard was 
engaged to deliver cultural 
training to all staff across the 
organisation over the following 
few years.

• SBS launched its Indigenous 
Employment Strategy focused 
on increasing recruitment and 
developing Indigenous talent 
across SBS.

2019
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• Tanya Denning-Orman, a Birri and Guugu Yimidhirr 
woman and former NITV Channel Manager, 
appointed as SBS’s first Director of Indigenous 
Content, an instrumental role in the development, 
delivery and amplification of First Nations 
storytelling across the SBS network. 

• NITV launched the first ever all-Indigenous breakfast 
TV show, Big Mob Brekky, as part of NAIDOC Week. 

• SBS undertook a project to translate The Uluru 
Statement from the Heart into more than 60 
languages, making it accessible to Australia’s 
multilingual communities. 

• BlackCard cultural training rolled out for all SBS 
employees, further enhancing cultural capability 
across the organisation, with a commitment for all 
employees to undertake by June 2023.

• NITV increased its news services for communities 
in response to the COVID-19 pandemic, from five to 
seven days a week, with regular live updates and a 
retransmission of its daily bulletin on SBS VICELAND. 

• NITV partnered with the ABC to commission a 
special Little J & Big Cuz handwashing song to help 
get the message out to kids about the importance 
of hygiene and social distancing to keep themselves 
and their families safe.

• As Black Lives Matter protests reverberated around 
the world, NITV explored the movement and issues 
being faced in Australia from a unique First Nations 
perspective, shared across the SBS network.

2020
• SBS launched its Elders in Residence 

Program, appointing its inaugural 
Elder, Rhoda Roberts AO. The program 
recognises the integral role that Elders 
fulfill within First Nations communities, 
and their contributions to enriching 
Australian society. 

• SBS launched Beyond 3%, an industry 
initiative to engage the media buying 
and advertising sector and increase 
awareness of the benefits of greater 
investment in First Nations media. 

• SBS and NITV partnered with Screen 
Australia and screen agencies across 
the country to launch Curious Australia, 
an initiative seeking submissions for 
half-hour documentaries reflecting the 
diversity of contemporary Australia.

2021
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• SBS launched its fifth RAP (Elevate, 
2022-2026) increasing its commitment 
to transformative action and marking a 
further acceleration of the organisation’s 
reconciliation journey. 

• NITV transitioned from one national broadcast 
signal to a 12-market transmission, enabling it 
to serve communities across the country with 
targeted news, sport and weather.

• Premiere of ground-breaking Australian 
television programs including The 
Australian Wars and SBS and NITV’s first 
co-commissioned drama series, True Colours, 
to be delivered in English and Arrernte.

• 12 December 2022 marks ten years of NITV 
being part of the SBS network, and available 
free-to-air to all Australians.

2022
• As part of a SBS’s cross-network coverage for 

the SBS documentary series, See What You 
Made Me Do, NITV programs explored the issue 
of domestic and family violence through an 
Indigenous lens, including through We Say No 
More, a panel discussion about the impacts of 
family violence in First Nations communities 
broadcast on NITV.

• NITV premiered feature documentary, 
Incarceration Nation, exploring the systemic 
injustice and oppression that has led to 
Aboriginal and Torres Strait Islander peoples 
being among the most incarcerated people in 
the world. The documentary was also broadcast 
on SBS. 

• SBS’s Uluru Statement from the Heart translation 
project extended to include First Nations 
languages and Auslan, increasing the reach, 
impact and understanding of the Statement, 

available in written, audio and video format.

• NITV’s flagship current affairs program, The Point, 
joined Tuesday night current affairs line-up on SBS. 

• First Australians documentary series released on SBS 
On Demand with subtitles in Arabic, Hindi, Simplified 
Chinese, Vietnamese and Korean. 

• New visual identity and logo launched for NITV 
incorporating the Bilma — the North-East Arnhem 
Land term for ‘clapstick’— and the SBS Mercator 
symbol. Together, these elements represent NITV: 
the home of First Nations storytelling in Australia. 
Launch accompanied by a national marketing 
campaign calling on audiences to ‘Reimagine 
Australia’ and rethink our identify as a nation. 
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On 26 May 2017, The Uluru Statement from the Heart was delivered to the 
Australian people following the participation of hundreds of Indigenous 
representatives at the First Nations National Constitutional Convention  
near Uluru.

In 2020, SBS undertook a special project, in collaboration with the Uluru 
Dialogue and the Indigenous Law Centre UNSW, to re-express the Statement 
in more than 60 languages. SBS Radio journalists meticulously translated 
the 417-word statement, then recorded and shared it as a podcast collection 
for NAIDOC Week in 2020, to foster understanding and connection between 
culturally and linguistically diverse communities and Aboriginal and Torres 
Strait Islander peoples, and with the aim of continuing the dialogue.

During NAIDOC Week in 2021, SBS expanded the collection, sharing the 
translations as videos, and also making the historic call for voice, treaty 
and truth available in Auslan and more than 20 Aboriginal languages from 
communities in the Northern Territory and Western Australia, for the first time.

The Uluru Statement from the Heart in Your Language was a Finalist in the 
Education Podcasts category at the New York Festivals Radio Awards in 
2021, recognising its significance and impact in supporting learning and 
encouraging greater intercultural understanding of Indigenous perspectives. 

Content Case Study: The Uluru Statement from the 
Heart In Your Language

Uluru 
© Jimmy Widders Hunt
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Auslan translation 
Haley Martin

  
Audience feedback: 

“Currently listening to the Uluru Statement from the Heart in Polish and thinking 
about how much my grandfather would have loved to hear this. What an 
incredible thing SBS and the Uluru Dialogues have [done] to make this statement 
available in such a variety of languages”

“I have spoken to many people about these translations and they say the  
narration of the Uluru Statement in their language is so BEAUTIFUL! And the 
Arabic narration is just beautiful and poetic”

“Such a wonderful initiative supporting and promoting cultural diversity by SBS 
who translated the Uluru Statement from the Heart into more than 60 languages” 

“How good is this? Can now listen to Uluru Statement from the Heart in Dinka  
(+60+ other languages). Great job SBS, so important to use the linguistic repertoires 
of all Australians to understand the history and future of this great country” 
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Staff Profile: Karla Grant

Living Black Executive Producer, NITV 
Mob: Western Arrernte 

As a celebrated and award-winning journalist with a career spanning more 
than 30 years, Karla Grant is a household name for many First Nations 
families, and a role model for aspiring journalists across the country.

She was working in the public service before getting her break in television 
as a presenter on Aboriginal Australia for the Aboriginal and Torres Strait 
Islander Commission. It was here that Karla cut her teeth in First Nations 
news and current affairs and discovered her passion for covering social 
and political issues and showcasing the stories and achievements of 
communities across Australia. 

Karla joined SBS in 1995, first as a reporter and then as a presenter, 
producer, director, and Executive Producer. Her program, Living Black, 
has been on air since 2003 and has grown and evolved with its audience, 
shaped by the issues, conversations, and investigations it covers. 

“Mainstream television didn’t represent us. All I saw reflected back of us 
was negative stories and a complete lack of diverse voices - having one 
Aboriginal person speak is not representative of all the mob. We needed our 
own channel to voice our own opinions and stories from our Blak perspective. 
NITV is vital to have on the Australian media landscape. Made for our mob, 
by our mob.

“Living Black shares the stories of our people, highlighting the important 
issues and keeping the pressure on the decision makers, holding them to 
account on behalf of our communities”.
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Content Case Study: Incarceration Nation

Aboriginal and Torres Strait Islander peoples are amongst the most 
incarcerated people in the world. Indigenous men make up 27% 
of prisoners, Indigenous women constitute 34% of prisoners, and 
Indigenous youth make up 55% of Australia’s youth prison population*. 

Incarceration Nation, a feature-length documentary from NITV which 
premiered in August 2021, examines the overrepresentation of Aboriginal 
and Torres Strait Islander peoples in the criminal justice system. It 
explores the systemic injustice and inequality experienced by Aboriginal 
and Torres Strait Islander peoples as told by Indigenous Australians, 
experts and academics, and the connection between continuous 
government intervention since colonisation, and the trauma and 
disadvantage experienced by First Nations peoples. 

Incarceration Nation is an example of NITV’s commitment to providing 
Indigenous perspectives on complex issues of national importance, 
ensuring First Nations voices have a platform to be heard. 

Incarceration Nation was supported by a suite of programming which 
examined issues around Indigenous incarceration in Australia, including 
special episodes of Living Black and The Point. 

The program was also broadcast on SBS as part of the Australia 
Uncovered series of single documentaries, and made available on 
SBS On Demand including versions with subtitles in Arabic, Simplified 
Chinese, Traditional Chinese, Vietnamese and Korean.

The documentary attracted critical acclaim, including being selected 
for the 2021 Sydney Film Festival and nominated as a finalist in the 66th 
Walkley Foundation Awards for Excellence in Journalism, and a Logie  
Award nomination. 

*Sources available in NITV Media Release, Incarceration Nation (5 August 2021).

© NITV

https://www.sbs.com.au/aboutus/first-nations-voices-reveal-the-truth-of-australia-s-incarceration-nation_3#_ftn1
https://www.sbs.com.au/aboutus/first-nations-voices-reveal-the-truth-of-australia-s-incarceration-nation_3#_ftn1
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Staff Profile: Keya McGeown

Lawyer, SBS 
Mob: Wakka Wakka 

In 2019, Keya was in her final year of a Bachelor of Laws at University of Technology 
Sydney (UTS) when she successfully secured a cadetship with SBS Legal. SBS Legal’s 
cadet program offers a paid year-long experience for First Nations law students. 
Cadets work alongside lawyers in the media industry, and gain skills and experience 
while completing their final year of university studies.

“Throughout my cadetship the team was so supportive and made sure that I wasn’t 
just a cadet in the Legal team but a cadet for a national broadcaster. SBS Legal have 
a really broad practice base covering all the needs of the business - I had so many 
great opportunities to work across amazing NITV and SBS content. The team was so 
welcoming and introduced me to so many First Nations colleagues who could be my 
support network at work, similar to what I had at university through the Aboriginal 
learning centre.”

Keya is also a member of the First Nations Staff Advisory Group (FNSAG). For her, the 
group is about First Nations staff having a direct line to voice their perspectives and 
provide their feedback and ideas in a formal and constructive manner that can shape 
projects, strategy and policy.

“Engaging with my First Nations colleagues through the FNSAG has meant so much to 
me. Being part of the FNSAG gave me the opportunity to advise on the development 
of the Sorry Business leave policy which actively targets disadvantage and hardship 
experiences by our communities.

“The FNSAG has given me a culturally safe place to explore my Aboriginal identity at work 
and engage with colleagues who have shared life experiences. It makes me proud to 
know that my colleagues could feel the same way because of the work the FNSAG does.”
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Case Study: Beyond 3%

© NITV

In 2021, SBS Media and NITV launched Beyond 3%, a trade marketing 
initiative engaging media agencies and marketers, encouraging them 
to increase investment in First Nations media platforms, in an initiative 
designed to inspire a long-term shift in both sectors.

While Aboriginal and Torres Strait Islander peoples represent 3.3% of the 
Australian population,1 First Nations audiences are not often considered 
as part of advertising campaign planning. It’s estimated that less than 
0.3% of advertising in Australia2 invested in media is dedicated to 
reaching these audiences.

Beyond 3% engages media agencies to learn more about the role and 
value of First Nations media in Australia today, contribute to inclusion 
in the sector, and re-think media spend by committing to increase 
investment in Indigenous media platforms to at least 3% of their total 
media investment.

Investment in media run by and for Aboriginal and Torres Strait Islander 
peoples is vital to the strength of all First Nations media. It fosters greater 
creativity across the sector, has a direct impact on improving the diversity 
of stories and perspectives Australians hear and see, and empowers the 
next generation of Indigenous talent by providing career development 
opportunities.

Beyond 3% also presents the opportunity to strengthen connections 
and collaboration between the First Nations media sector and the 
advertising industry, while also having the potential to contribute to 
positive outcomes for equity and reconciliation in Australia. 

1. 2016 Census, Australian Bureau of Statistics

2. Estimate based on Standard Media Index (SMI) data available for relevant 
media, for 2019 vs 2020.
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SBS First Nations Staff Advisory Group

In November 2020, SBS launched the First Nations 
Staff Advisory Group (FNSAG). Comprised of 
Aboriginal and Torres Strait Islander staff members 
and representing the broader First Nations staff 
cohort across SBS, including NITV, the group serves 
as an advisory body to the organisation on matters 
relating to the experiences of Aboriginal and Torres 
Strait Islander employees.

The FNSAG provides a mechanism through which 
the organisation can formally consult with its First 
Nations staff, receive support and advice in a 
culturally appropriate and respectful manner, and 
ensure that the perspectives and insights of First 
Nations staff inform decision making. It exists to 
support an equitable, culturally safe and increasingly 
inclusive workplace which celebrates First Nations 
cultures, peoples and achievements.

In developing SBS’s fifth RAP, the FNSAG played a 
key role leading consultation with First Nations staff 
on matters related to policy, content and actions of 
reconciliation. The structured consultations informed 
recommendations made to the RAP Steering 
Committee and SBS Executive.

Developing the commitments  
in RAP5

SBS’s RAP5 has been developed through 
a rigorous Indigenous-led and informed 
process. 

Regular and in-depth consultation was 
undertaken with First Nations staff, the 
SBS executive and senior leadership, and 
staff from all SBS divisions. Consultations 
have also been held with SBS’s Community 
Advisory Committee, which includes senior 
representatives from multicultural and First 
Nations communities across Australia.

The RAP Steering Committee (RAPSC) is 
a decision-making body on projects and 
actions related to the RAP. The RAPSC 
recognises its decision making is guided by 
advice from the First Nations Staff Advisory 
Group. A RAPSC decision is only valid if at 
least 50% of the voting representatives are 
Aboriginal and Torres Strait Islander members 
of staff.

RAP Governance and First Nations Leadership

“SBS and NITV have a strong and proud history 
of bringing the stories that matter to Australian 
audiences. What is special about this next stage 
of the network’s evolution is that these stories will 
be shared in the homes of migrant families and 
new Australians, in their languages, helping them 
understand and appreciate the country they have 
chosen to call home and the First Peoples of this 
Land. In essence, this RAP sees SBS helping to build 
a bridge to the oldest living culture in the world for 
new Australians who are coming from all different 
corners of the globe and creating greater synergy 
between us all.”

Dorothy (Dot) West

Chair of the SBS Community 
Advisory Committee, and  
Non-executive Director at SBS.
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Governance structure

SBS Board  
of Directors

Executive 
Committee

RAP Steering 
Committee

Elder in 
Residence, Aunty 

Rhoda Roberts

FNSAG members

• Julie Nimmo, Wiradjuri, Living Black Investigations Producer, 
NITV

• Amara Barnes, Wiradjuri, Indigenous Engagement & 
Partnerships Manager

• Kerri-Lee Harding, Wulgurukaba, Juru and Koa, Indigenous 
Lead, Audio & Language Content

• Travis Cardona, Malak Malak, Sports Producer NITV

• Keya McGeown, Wakka Wakka, Lawyer

• Chloe Wighton, Wiradjuri Galari, Senior Cultural Impact Advisor

RAP Steering Committee Co-Chairs

• David Hua, Director of Audio & Language Content

• Julie Nimmo, Wiradjuri, Living Black Investigations Producer, NITV

RAP Steering Committee members

• Clare O’Neil, Director of Corporate Affairs

• Tanya Denning-Orman, Birri and Guugu Yimidhirr, Director  
of Indigenous Content

• Nitsa Niarchos, Chief Financial Officer

• Amara Barnes, Wiradjuri, Indigenous Engagement &  
Partnerships Manager

• Joshua Griffin, Head of Talent & Inclusion

FNSAG

SBS First 
Nations Staff
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Alignment

with Reconciliation Australia’s five dimensions of reconciliation

SBS’s RAP5 Transformation 
Project, a defining feature of the 
Elevate RAP cohort, advances 
the dimensions of reconciliation 
in the following ways:

Race relations
• Providing trusted content that creates 

meaningful, accessible two-way learning 
experiences built on empathy, trust and 
truth-telling between First Nations and 
multicultural communities. 

• Elevating First Nations’ perspectives across 
SBS’s multilingual offerings, particularly 
the elevation of Aboriginal and Torres Strait 
Islander news across all language programs 
to ensure community education and 
awareness-raising of perspectives, cultures 
and histories. 

• Helping our education sector to increase 
understanding of Australian history and 
promote unity.

• Supporting Reconciliation Australia to 
reach multilingual communities, settlement 
service providers, peak bodies and other 
multicultural community groups with 
information about reconciliation, cultures, 
histories and a path for the future.

Historical acceptance
• Through the ground-breaking 

content SBS commissions and 
produces, SBS will contribute 
to build a more accurate and 
fulsome understanding of 
First Nations histories and 
experiences pre- and post-
colonisation. This will elevate 
First Nations perspectives, 
and contribute to awareness 
of the impact that these 
events continue to have on 
Aboriginal and Torres Strait 
Islander peoples. SBS content 
will also highlight the many 
and varied contributions and 
achievements of Aboriginal and 
Torres Strait Islander peoples.

Red Dirt Bikes  
© NITV
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Unity
• SBS will embed 

Indigenous perspectives 
into its daily broadcasts 
and content offering, 
in a way that makes it 
intrinsically part of the way 
we do business, tell stories 
and report the news - with 
the goal of enhancing our 
national identity through 
celebrating and elevating 
the oldest living culture on 
the planet.

Institutional integrity
• NITV’s news and current 

affairs and the extension of 
this content across SBS’s news 
programs elevates the profile of 
Indigenous leaders and provides 
communities with a platform 
to express issues of greatest 
importance and help shape the 
national agenda/priority setting 
in relation to Indigenous Affairs. 

• These trusted news and current 
affairs offerings also provide 
for greater accountability and 
transparency, which supports 
First Nations leadership and 
helps cement the kind of strong, 
long-term relationships 
which  
are critical to braver  
reconciliation.

Equality and equity
• SBS’s investment in trusted First Nations news, information and 

content, as well as specific content in First Languages, can 
contribute to better outcomes for Aboriginal and Torres Strait 
Islander peoples in relation to access to information and services 
enabling participation in informed decision-making regarding their 
own lives.

• This enjoyment of content in language, coupled with enhanced 
representation and celebration of First Nations perspectives, 
cultures and stories across all content, can contribute positively to 
the social and emotional wellbeing of Aboriginal and Torres Strait 
Islander peoples. SBS and NITV’s unique Indigenous content will 
enable First Nations peoples to maintain a distinctive cultural, 
spiritual, physical and economic relationship with their land and 
waters, as we engage genuinely and in partnership with peoples 
and communities in the telling of their stories.

• SBS’s commitment to accelerating the growth of the Indigenous 
media sector, and Indigenous businesses more broadly, will lead 
to more opportunities for Aboriginal and Torres Strait Islander 
peoples to gain employment and opportunities for economic 
participation.

• Through SBS Learn and the provision of Indigenous-led teaching 
resources, SBS will deliver culturally appropriate education 
resources for school students.

Connection to Country 
© NITV
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RAP Commitments
Elevate

June 2022 - June 2026
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A proud Widjabul Wia-bal woman from the Bundjalung nation, actor, director and 
arts executive Rhoda Roberts AO, is SBS’s inaugural Elder in Residence. SBS’s Elders 
in Residence Program recognises the integral role Elders fulfill within First Nations 
communities, and embeds Aboriginal and Torres Strait Islander knowledges within 
SBS through a range of activities.

First stories of contact between newly arrived people and First Peoples of this land 
are marked by the interacting of opposing philosophies – ownership as opposed to 
custodianship; individual benefit as opposed to community good. Different views 
environmentally, economically, culturally.

Across the nation, the brutality of first contact could have erased First knowledges, 
cultures, and practices. It did contribute to systemic inequity, and a particular cultural 
amnesia that permeated institutions, workplaces, and communities. 

However, the rich knowledges of First Peoples survived, encompassing seasons, stories, 
night sky, pristine waters, wisdom handed down through eons of oral communication, 
interconnecting our people with Country, culture, and community.

Today, a new interconnecting has begun, one that is reconciling imbalance and has 
the potential for equity, empowerment and a more just society; communication that 
innovates in how it weaves together the ancient and the new. I am excited about how 
the conversations and considerations set out in RAP5 will encourage a space of deep 
listening that examines past disparity to reach a better understanding of our shared future.

SBS has been telling First Nations stories for decades. I first started working with SBS 
in 1988 on the series, First in Line, produced by the Aboriginal Unit and co-hosted by 
Michael Johnson. By 1990, I was Australia’s first Aboriginal person to host a national 
prime time current affairs show, the multilingual program Vox Populi. Here I recognised 
the power of language and of diverse stories, and the cultural obligation of continuing 
oral communication.

With RAP5, SBS continues to grow its legacy and cultural benefits that enhance the 
cultural fibre of our nation. Our content and stories are the new inherited birthrights for 
the children of tomorrow, creating a sense of belonging for all who call these ancient 
lands home.

A Message from Aunty Rhoda Roberts AO
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recognise the value of language to culture 
and community, and the importance of First 
Languages flourishing in a society that embraces 
and celebrates multilingualism.

Through our Transformation Project (as outlined in 
the actions below), SBS will commit to extending 
this unique content and sharing it with multilingual 
audiences through re-expression (translation) 
of First Nations news across every in-language 
program, elevating Aboriginal and Torres Strait 
Islander perspectives and growing cross-cultural 
understanding. 

SBS will also support the preservation and 
practice of Aboriginal and Torres Strait Islander 
cultures through the elevation of First Languages, 
increased investment in education and culturally 
led research.

SBS is investing in a first of its kind ‘SBS Aboriginal 
and Torres Strait Islander Languages Research 
Project’. The research project will deliver insights 
into the content preferences of First Nations 
peoples; provide Indigenous communities with 
greater access to First Languages content on SBS 
and NITV; and identify potential programming and 
content in-language opportunities.

Short term objectives include implementing a 
co-ordinated approach to scaling up embedding 
Indigenous news and current affairs content within 
in-language audio programs, taking actions that 
increase the visibility and presence of Indigenous 

We connect our newest Australians with 
the Custodians of the oldest living culture 
on Earth.

SBS’s unique position as both the world’s most 
multilingual broadcaster and home of Australia’s 
only national Indigenous television channel gives 
SBS and its audiences access to extraordinary 
stories and storytellers.

Through our content services and partnerships,  
we bring together Australia’s migrant and 
multilingual communities with First Nations 
communities. We grow understanding, share 
knowledges, and contribute to a society where  
all Australians can thrive.

Through this storytelling we will contribute to 
reconciliation across Australia.

Reconciliation Australia’s 2021 State of 
Reconciliation in Australia report identified 
Australia’s migrant communities as “natural allies” 
to reconciliation.

SBS’s multicultural community stakeholders 
regularly reflect a desire to build a greater 
connection to and with First Nations peoples, 
cultures, histories, perspectives, and knowledges. 
There is a demonstrated appetite among SBS’s 
multilingual audiences to share and consume 
content, stories and information in their own 
language that highlights First Nations perspectives 
and experiences. Multilingual Australians also 

Transformation Project 

perspectives across all platforms, in all languages, 
every day. SBS will introduce new initiatives to 
play a more active role in projects that enrich 
communities. With project partners SBS will 
develop work that actively propagates stronger 
ties between First Nations and multilingual/
multicultural communities. Through partnerships, 
SBS will leverage and share SBS’s unique ability 
to bring more multicultural Australians on the 
reconciliation journey.

Long term aspirations would be to see social 
impact studies demonstrating how SBS has 
positively contributed to Aboriginal and Torres 
Strait Islander communities. SBS would have 
a broader range of collaborators from within a 
thriving Indigenous-owned and led production 
sector it has helped to build. SBS’s educational 
outreach projects would measurably contribute 
to equitable and culturally informed learning 
experiences. Through partnerships with peak 
multicultural organisations, SBS would aspire 
to establish regular knowledge sharing and 
networking engagements between stakeholder 
groups that extend into nationwide programs to 
shape Australia’s reconciliation journey.

SBS’s Transformation Project advances the 
dimensions of reconciliation and will deliver these 
aspirations through 

• Strengthening economic sovereignty and 
self-determination by resourcing SBS’s most 
substantial investment in First Nations content 
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makers, productions and content that is 
Indigenous-led and informed, accelerating 
the growth of the Indigenous media sector 
and creating opportunities for more equitable 
economic outcomes.

• Cultivating positive race relations through 
trusted content that creates meaningful, 
accessible two-way learning experiences, 
particularly by elevating Aboriginal and Torres 
Strait Islander peoples’ perspectives, cultures 
and stories across SBS’s multilingual offerings. 

• Investing in First Nations news, information 
and content, including in First Languages, to 
contribute to more equitable access to crucial 
information and services.

• Building historical acceptance through more 
accurate and fulsome understanding of First 
Nations histories and experiences pre- and 
post-colonisation, with an awareness of 
the impact that this continues to have on 
Aboriginal and Torres Strait Islander peoples. 

• Bringing unity to diverse Australian 
communities by embedding Indigenous 
perspectives into our daily broadcasts and 
throughout our content offering in a way that 
makes it intrinsically part of the way we do 
business, tell stories and report the news, with 
the goal of enhancing our national identity 
through celebrating and elevating the oldest 
living culture on the planet.

• Promoting institutional integrity by elevating 
the voices of First Nations leaders and 
providing communities with a platform to 
express issues of greatest importance. In this 
way, SBS helps to shape the national agenda in 
relation to Indigenous Affairs in order to build 
trust, understanding and unity.

Commitment to Reconciliation Australia and the 
RAP network 

SBS and Reconciliation Australia have been 
trusted partners for almost 15 years. To reaffirm 
this partnership, SBS will:

• Continue to make the First Nations content 
that gets Australia talking.

• Continue to invest in the First Nations media 
sector and amplify their strength and success.

• Work with Reconciliation Australia to reach 
deeper into multicultural and multilingual 
communities by re-expressing Reconciliation 
Australia’s key messages in the preferred 
languages of our audiences.

• Grow and encourage an understanding 
of Reconciliation Australia, RAPs and 
reconciliation across our community 
touchpoints.

• Share learning and expertise with peak 
multicultural organisations spanning SBS’s 
national network of partners.

RAP Steering Committee Co-Chairs 
Julie Nimmo and David Hua

© Flashpoint Lab
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Action Deliverable Timeline Responsibility

A. Embed Indigenous 
perspectives into  
daily news  
broadcasts. 

• Every day, every available SBS news and editorial platforms 
will feature Indigenous coverage or perspectives.

• Establish the practice of embedding Indigenous perspectives 
across SBS main channel programs.

• Expand the practice of embedding Indigenous perspectives 
across all multilingual programs by increasing the number of 
Aboriginal and Torres Strait Islander peoples and experts in 
language programming.

• Define metrics and targets; brief these to Reconciliation 
Australia and affirm these collaboratively; then, publish 
agreed metrics and targets so they are available publicly. 

Review in  
June 2024

Expand  
June 2025

Completed  
June 2026

June 2023

Directors of NACA & 
Indigenous Content

Directors of ALC & 
Indigenous Content

Director of Corporate 
Affairs

B. Invest in the use 
of First Languages 
on SBS platforms 
and services and 
contribute to  
language use,  
growth and 
preservation.

• Through SBS’s Aboriginal and Torres Strait Islander 
Languages Research Project, identify First Languages for the 
development of original content and delivery of language re-
expression services.

• Expand First Languages offerings across platforms, and 
embed language elements and programs across social, 
editorial, digital and education platforms, and on televised 
community service announcements.

• Define metrics and targets; brief these to Reconciliation 
Australia and affirm these collaboratively; then, publish 
agreed metrics and targets so they are available publicly.

• Publish one new education project each year on SBS 
Learn to be delivered in collaboration with community 
representatives, that benefits and enriches community 
initiatives and language preservation.

Review annually with 
baseline and targets set 
and launched by June 
2025; Completed June 
2026

June 2023

June 2026

Directors of TVOC, 
Indigenous Content, 
ALC, NACA & 
Corporate Strategy

Directors of TVOC, 
Indigenous Content, 
ALC & NACA

Director of Corporate 
Affairs
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Action Deliverable Timeline Responsibility

C. Highlight 
Aboriginal and 
Torres Strait 
Islander 
perspectives, 
cultures, 
stories, 
knowledges 
and histories 
across every 
language 
program.

• Increase the number of special features per year across radio, social and digital 
channels.

• Define metrics and targets; brief these to Reconciliation Australia and affirm 
these collaboratively; then, publish agreed metrics and targets so they are 
available publicly.

• Enable producers who make content in languages other than English to cover 
significant First Nations events (in language) through increased investment in 
multilingual journalists and content makers attending events in-person.

Review annually with 
baseline and targets set 
and launched by June 
2023; Completed June 
2026

June 2023

Review annually with 
baseline and targets set 
and launched by June 
2023; Completed June 
2026

Director of ALC

Director of 
Corporate Affairs 

Directors of  
ALC & Corporate 
Affairs

D. Connect 
multilingual 
teaching and 
learning with 
First Nations 
perspectives.

Deliver SBS Learn education resources featuring Aboriginal and Torres Strait Islander 
content in multiple languages. 

• Deliver an education resource in one language other than English.

• Deliver an education resource in two languages other than English.

June 2023

June 2025

Director of 
Corporate Affairs

E. Partner with 
Reconciliation 
Australia and 
support the 
reach of 
reconciliation 
messaging into 
multilingual 
communities.

The details of the below partnership activities, including the selection of languages, 
will be developed in close collaboration between SBS and Reconciliation Australia. 
Measurable targets will form part of this collaboratively realised partnership. 

• Provide translation and re-expression services for Reconciliation Australia’s 
resources and campaign messages. 

• Strengthen the connection between multicultural stakeholder organisations and 
Reconciliation Australia through incorporating Reconciliation Australia guest 
speakers and representatives at SBS-convened or sponsored events and forums. 

• Provide in-language Community Service Announcements (CSAs) of 
Reconciliation Australia’s National Reconciliation Week (NRW) advertisements to 
broaden access to and understanding of community messages.

• Define metrics and targets; brief these to Reconciliation Australia and affirm 
these collaboratively; then, publish agreed metrics and targets so they are 
available publicly.

Review annually with 
baseline and targets set 
and launched by June 
2023; Completed June 
2026

June 2023

Directors of 
Corporate Affairs 
& Media Sales

Director of 
Corporate Affairs
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We will acknowledge truths, share knowledges, 
celebrate cultures, and elevate Indigenous 
authorship and languages.
SBS will embed Aboriginal and Torres Strait Islander stories, peoples 
and perspectives across all platforms, and deliver at least three 
network activations each year that are First Nations-themed and 
informed, including for January 26, National Reconciliation Week and 
NAIDOC Week. These major events will involve wide-ranging content 
offerings for audiences, which will provide a national invitation to 
deepen understanding, empathy and historical acceptance amongst 
all Australians.

Across programming, news coverage and internal processes, 
baselines will be established and targets set to measure progress in 
First Nations representation. 

Further resourcing will be invested into the preservation and 
dissemination of Aboriginal and Torres Strait Islander languages. 
First Nations-led research will inform SBS’s approach, ensuring 
content continues to be underpinned by both languages  
and cultures, to serve Aboriginal and Torres Strait  
Islander audiences.

Commitment One 

Uncle Jack Charles featured on 
Who Do You Think You Are?

© SBS

National NAIDOC Week  
Awards Ceremony

© National NAIDOC Committee. 
Photographer: Joseph Mayers
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Action Deliverable Timeline Responsibility

1. Amplify our 
content and 
channels to 
continuously 
inspire 
constructive, 
national 
conversations.

1.1. Deliver at least three major network activations each year that are Indigenous themed and 
informed and stimulate culturally informed conversation nationally.

June 2022,  
review annually

All Directors

Through each activation SBS commits to: 

• Deliver content, education resources, editorial coverage, events and activations across 
the network that celebrate the themes and champion Indigenous achievements, 
histories, cultures, communities and peoples.

• Assign publicity value to each campaign.

• Deliver post-reporting to define reach, impact, attitudinal change and engagement.

• Produce at least one multilingual audio program to engage multilingual and 
multicultural audiences per network activation.

• Create staff learning and engagement opportunities through dedicated project working 
groups, knowledge-sharing seminars, detailed briefing sessions with First Nations 
industry and subject matter experts and post-campaign analysis and feedback forums.

Completed June 
2026

Director of ALC

NAIDOC Week

• Continue to contribute to National NAIDOC Week celebrations by leveraging SBS 
channels to broaden audience engagement with NAIDOC Week through programming, 
editorial, marketing campaigns, educational outreach and cross-platform branding. 

• Deliver an all-staff event that engages with the NAIDOC theme and provide 
opportunities for SBS staff to actively participate in events.

Always Was, Always Will Be

• Review NITV’s reporting on ‘January 26’ each year and deliver an annual update on 
the editorial guidelines that embeds Aboriginal and Torres Strait Islander community 
expectations and standards. 

• Inform this update by undertaking annual research with the NITV exchange panel 
or other representative community sample on attitudes and expectations of NITV 
coverage of the day.

• To supplement this research, the First Nations Staff Advisory Group will provide to 
the Director of Indigenous Content an analysis of community feedback via audience 
feedback and stakeholder/community engagements.

Directors of 
Corporate Affairs 
& Indigenous 
Content
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Action Deliverable Timeline Responsibility

National Reconciliation Week (NRW)

• Amplify the Reconciliation Film Club in partnership with Reconciliation 
Australia through refreshed content, adding four new films and two new 
internally produced clips per year. 

• Deliver an all-staff event that engages with the NRW theme and provides 
opportunities for SBS staff to actively contribute to reconciliation. 

1.2. Elevate Indigenous content through News and Current Affairs (NACA) 
programming.

• Schedule an NITV takeover of a NACA program in a prime-time slot each 
year; or 

• At least once per year, create and air a response program on SBS that 
relates to a commissioned documentary about First Nations peoples and 
perspectives. 

Develop first program by  
June 2023

Implement annually for  
life of RAP5

Director 
of NACA

2. Contribute 
to Aboriginal 
and Torres 
Strait Islander 
languages and 
language growth 
within Australia; 
and alleviate 
language and 
literacy barriers 
by expanding our 
offering of First 
Nations stories 
in Aboriginal 
and Torres Strait 
Islander languages.

2.1. Expand SBS’s Indigenous languages podcast offering across more First 
Nations language groups, with a new language added each year of the RAP.

2.2. Dub selected programs into Aboriginal and Torres Strait Islander languages 
as a way of preserving, promoting and disseminating these languages, and 
expanding accessibility to this programming for our audiences.

• Deliver a minimum of 10 hours of dubbed content each year, including 
flagship commissions.

2.3. For Aboriginal and Torres Strait Islander content that is Audio Described, 
ensure that the Audio Description is delivered by a First Nations person.

2.4. Increase the amount of First Nations content that is Audio Described from 10 
hours to 15 hours of applicable programming each year.

2.5. To improve accessibility of our content for deaf and hearing-impaired 
people, all NITV commissions will offer closed captions for television and 
SBS On Demand. 

June 2023 – Review annually  
– June 2026

June 2023 – Review 
quarterly  – June 2026

June 2024 – Review annually. 
Completed June 2026

June 2023 – Review  
quarterly – June 2026

June 2024 – Review annually. 
Completed June 2026

Directors of 
ALC, TVOC, 
Indigenous 
Content & 
Corporate 
Affairs
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Action Deliverable Timeline Responsibility

3. Acknowledge the 
unceded sovereignty 
of Land, and promote, 
preserve and protect 
First Languages. 
Use our platforms to 
educate and share 
First Nations Place and 
Nations names, histories, 
cultural protocols and 
languages. 

3.1. Increase the number, frequency and on-air displays of 
Acknowledgements of Country and use of Place and Nations 
names in language via supers, station idents and more, through 
the creation of a central database of Place and Nations names 
developed through community engagement and agreement.

3.2. All SBS and NITV commissioned content will include an 
Acknowledgement of Country.

3.3. Every in-language radio program will deliver an 
Acknowledgement of Country to begin the program broadcast for 
that language. 

Review annually with 
baseline and targets set 
and launched by June 2023; 
Completed June 2026

June 2023-2026, reviewed 
annually

June 2023-2026, reviewed 
annually

Directors of 
NACA, ALC, 
Marketing & 
Indigenous 
Content

4. Enhance and embed 
culturally competent 
practices within SBS and 
shape the future of the 
Australian media in the 
context of the working 
environment.

4.1. Establish SBS’s Elders in Residence Program as a recognition 
of the integral place of Elders in Aboriginal and Torres Strait 
Islander communities, and of the value placed upon Indigenous 
knowledges at SBS.

4.2. Embed Elders in Residence Program within organisational 
leadership and governance frameworks. 

4.3. Enact roles and responsibilities of Elders in Residence, including:

• Providing advice and guidance to each Division at a strategic 
and leadership level.

• Delivering engagement opportunities for all First Nations staff.

June 2022, reviewed 
annually

June 2022-2026, reviewed 
annually

June 2022-2026, reviewed 
annually

Director of 
People & Culture

5. Increase Aboriginal and 
Torres Strait Islander 
representation across 
SBS content more 
broadly, not just on 
Indigenous issues.

5.1. Use the Diversity Review to develop an understanding of the 
baseline number of Indigenous experts and speakers (internal and 
external) for appearances on a broad range of content platforms. 

• Create a database of Aboriginal and Torres Strait Islander 
experts and speakers for dissemination.

• Set targets for increased representation year on year across the 
life of the RAP. 

June 2023

Review annually with 
baseline and targets set 
and launched by June 2023; 
Completed June 2026

Directors of 
NACA & ALC
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Action Deliverable Timeline Responsibility

5.2. Proactively recruit and appoint a First Nations Editor for an editorial leadership position 
within News and Current Affairs.

June 2023, 
retention 
reviewed annually

Director  
of NACA

5.3. Actively seek opportunities to increase First Nations-informed perspectives as part of 
SBS programs:

• First Nations journalists to cover a minimum of two non-Indigenous news and 
current affairs stories each month.

• Contract Aboriginal and Torres Strait Islander talent for key SBS cycling 
competitions, across a minimum of four events per year.

• Recruit a minimum of two Aboriginal and Torres Strait Islander athletes as key 
members of the live coverage of the FIFA World Cup (men’s and women’s) to 
provide expert commentary, insights and analysis.

• Include a minimum of one First Nations talent in each promotional campaign filmed 
by SBS.

Review annually 
with baseline and 
targets set and 
launched by June 
2023; Completed 
June 2026

Directors of 
NACA, Sport  
& Marketing

6. Actively reject 
racism and 
discrimination 
of all forms.

6.1. Develop an anti-racism framework: 

• Engage with the Australian Human Rights Commission (AHRC) to determine the 
most appropriate workplace framework and approach to eliminating workplace 
racism in all its forms with the potential to incorporate elements into the SBS 
Inclusion, Equity and Diversity Strategy.

• Include anti-racism protocols within compulsory on-boarding training for all SBS 
staff. 

• Engage with First Nations staff and/or Aboriginal and Torres Strait Islander advisors 
to continuously improve our anti-racism framework.

• Senior leaders to publicly support anti-racism campaigns, initiatives and/or stances 
against racism.

• Share learnings with the RAP leadership cohort via the Quarterly RAP Leadership 
Gatherings and annual SBS-convened learning sessions with key stakeholder 
organisations.

June 2023, 
Review annually

Director of 
People & Culture
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Action Deliverable Timeline Responsibility

6.2. Support SBS and NITV’s broad and unrestricted reporting on Indigenous issues, 
through robust pre-publication advice.

• Encourage general challenge suppression orders relating to Aboriginal deaths in 
custody through industry representation.

• Provide media law training to NITV’s News and Current Affairs (INACA), and content 
creators covering Indigenous matters, on legal issues impacting the ability to share 
stories and knowledges.

• As matters arise, participate in joint action with media organisations through 
Australia’s Right to Know Coalition to challenge regulation which is inconsistent with 
open justice, including in relation to the reporting of stories about Aboriginal and 
Torres Strait Islander people and communities. 

June 2024-2026, 
Review annually

General Counsel
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As part of the network’s programming slate for NAIDOC 
Week 2020, NITV delivered something never-before-
seen on Australian television screens, with the premiere 
of the first all-Indigenous breakfast show, Big Mob Brekky. 

Airing every weekday morning during NAIDOC Week 
and simulcast on SBS, hosts Shahni Wellington and 
Ryan Liddle were joined by a lineup of special guests 
including live crosses to First Nations Media Australia 
partners across the country for all the latest in news and 
entertainment, as well as segments including wellness. 
comedy, cooking, sport, community call outs and live 
performances. 

The program was well received and widely 
acknowledged as breaking new ground on Australian 
television. It was seen as a refreshing and distinct offering, 
providing an Indigenous perspective on national news and 
events. Due to popular demand, Big Mob Brekky returned 
for NAIDOC 2021.

Content Case Study: Big Mob Brekky

  Audience feedback

“Good to get Indigenous perspective on 
all events, not just ‘Indigenous-specific’ 
news and stories.”

“Refreshingly different from other 
morning shows.” 

Big Mob Brekky hosts  
Tyrone Pynor, Shahni Wellington  

and Ryan Liddle
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Staff Profile: James Mundine

Senior Business Executive, Media Sales, SBS 
Mob: Bundjalung 

When James first started at SBS in 1996 in the Finance team, he was one 
of two First Nations staff working outside of content production. Since 
then, his career at SBS has seen him work in human resources and then in 
distribution, which became part of the SBS Media Sales Division, where he 
works today. 

Across his years of experience with SBS, James has seen firsthand how 
the representation of First Nations peoples and stories in the media  
has changed.

While he would rather work behind the scenes, he is no stranger to being 
on the air and is often heard on the radio doing announcements or as the 
voice of advertisements.

James attributes his long career with SBS to the opportunities that he has 
taken to try different roles, up-skill, and meet and build a strong rapport 
with people and teams from across the organisation.

He has seen people come and go, building networks and developing new 
talents before moving on, but he is always happy when they return to SBS 
with new skills and new perspectives.

“My advice for young First Nations mob is to take the opportunities that come 
your way. This may sometimes mean going into mainstream roles but you 
get to show everyone how hard working, skilled and talented we are. You are 
representing your community and you will do them proud.”
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We recognise the critically important role of NITV 
as it supports and strengthens the oldest living 
culture in the world through the most distinctive 
content offering in Australia.
NITV holds a vitally important position in Australia’s media landscape. 
With its aim to inform, educate and entertain people about issues that 
matter most to Aboriginal and Torres Strait Islander peoples, NITV is 
a remarkable force for reconciliation and an essential service for First 
Nations communities. 

SBS will contribute to building a more accurate and fulsome 
understanding of Aboriginal and Torres Strait Islander histories, 
experiences, and achievements in Australia, amplifying NITV’s unique 
role in the media landscape. 

SBS will deliver more First Nations content across all of its platforms, 
including in more than 60 languages from around the 
world, and also accelerate audience growth for NITV 
and its programs. 

SBS will also further grow and diversify NITV’s 
commercial revenue model to support increased 
investment in the creation of distinctive First Nations 
storytelling, in partnership with Australia’s Indigenous 
production sector. 

Commitment Two
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Action Deliverable Timeline Responsibility

7. Maintain and 
strengthen 
the cultural 
integrity 
of NITV, its 
distinctiveness 
and globally 
unique role.

7.1. Continuously elevate First Nations content through SBS’s Indigenous Content Strategy which 
assigns enhanced scheduling opportunities across SBS and NITV for Indigenous content.

• Achieve scheduling target of 85% of NITV content across SBS Channels, which will mean 
that SBS audiences will consume 85% of the content created and commissioned by NITV.

• Achieve target of 65% of NITV content scheduled in prime-time. 

• Prioritise campaign support for NITV content via SBS Marketing.

• Implement new presentation strategy for Indigenous content on SBS On Demand.

June 2023

June 2024

June 2023

June 2024

Directors 
of TVOC, 
Indigenous 
Content & 
Marketing

7.2. Continue to implement success measures for the Indigenous Content Strategy and its impact. 

• Measure the success of key network moments, including audience perceptions, research 
on Indigenous content and impact on audiences. 

• Use these measurements as the basis for reporting on key moments across SBS with 
respect to post-implementation and/or general trust and awareness. 

June 2022

June 2023

Directors of 
Indigenous 
Content & 
Strategy

8. Drive 
increased 
revenue for 
NITV and 
growth in First 
Nations media 
organisations.

8.1. Through strategies including Beyond 3% increase NITV revenue by opening up new 
advertising markets for NITV, targeting increased revenue year on year with the ambition to 
drive advertising revenue beyond 3%. 

8.2. Increase advertising media spend of external organisations in First Nations media 
organisations to at least 3%.

8.3. Provide cultural learning and training opportunities to our Media Sales partners through 
access to SBS’s Aboriginal and Torres Strait Islander cultural learning module. 

8.4. Support connections through formal introduction between our media partners and First 
Nations media organisations. 

8.5. Provide advice to First Nations media organisations in building partnerships with our Media 
Sales clients. 

8.6. Launch the Beyond 3% Award at the Media Federation of Australia (MFA) to acknowledge an 
organisation or individual’s commitment to achieving the outcomes of Beyond 3%.

8.7. Continue to award the Beyond 3% Award at the MFA.

June 2023-
2026, 
Review 
annually

Director of  
Media Sales
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We value our people and prioritise 
their success, development,  
and wellbeing.
Previous SBS RAPs have set a strong precedent 
for First Nations employment via SBS’s Indigenous 
Employment Strategy. This strategy saw SBS 
surpass employment parity and, more importantly, 
invest in the careers of First Nations staff members. 

SBS will continue to increase the representation 
of First Nations staff within the organisation, and 
implement initiatives to provide an increasingly 
supportive and culturally enriching workplace. 

It will elevate cultural immersion, specialised 
leave and bespoke professional development 
opportunities across a broad range of career stages 
for Aboriginal and Torres Strait Islander employees. 

Cornerstone initiatives under this commitment 
include a Sorry Business leave policy, and a 
research initiative examining how SBS can best 
reflect unique Aboriginal and Torres Strait Islander 
cultural knowledges in how staff are remunerated. 

This commitment also increases the pathways 
available to all SBS staff to progress on their 
learning journey and advance their cultural 
empathy, understanding and awareness. 

Commitment Three

Action Deliverable Timeline Responsibility

9. Provide a 
culturally 
enriching 
workplace 
environment  
for First  
Nations staff.

9.1. Create a First Nations Staff Network designed to foster strong relationships 
between Aboriginal and Torres Strait Islander staff from across the organisation.

• Design and embed an annual staff conference hosted and convened by  
SBS, focused on the social and cultural wellbeing, and excellence, of First 
Nations staff.

• Launch and host at least one conference during the life of RAP5.

June 2024

June 2026

Directors of People & 
Culture, Indigenous 
Content & Corporate 
Affairs

9.2. Commission research examining the market value of Aboriginal and Torres 
Strait Islander cultural knowledges and perspectives, and how Australian 
organisations can incorporate this value into remuneration and reward structures 
to attract and retain Indigenous talent.

June 2024 Director of People & 
Culture

Bedtime Stories 
© NITV
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Action Deliverable Timeline Responsibility

9.3. Share findings of research via a report to SBS Executive Committee and 
across the RAP network.

June 2025 Director of 
People & Culture

9.4. Develop recommendations and actions in line with research findings; 
implement and embed within organisation.

June 2025

9.5. Scope an organisational leave policy that meets the unique cultural needs 
and practices of Aboriginal and Torres Strait Islander employees in relation to 
‘Sorry Business’.

June 2022 Director of 
People & Culture 
& CFO

9.6. Implement specific paid leave for Sorry Business for First Nations staff. June 2023

9.7. Develop a bespoke program for Aboriginal and Torres Strait Islander staff 
to engage in culturally immersive and enriching experiences, including 
connecting with their Country, learning their languages and practicing their 
cultures.

• Create through engaging with First Nations staff via the First Nations Staff 
Advisory Group.

• Implement and test as a pilot project in year one of RAP5.

• Scale in years two and three with five total experiences undertaken by 
Indigenous staff. 

June 2023

June 2023

June 2024-25, 
Review annually

First Nations 
Staff Advisory 
Group

10. Refine our  
Indigenous Employment 
Strategy addressing the 
strategic recruitment, 
professional 
development, career 
mobility and leadership 
progression of First 
Nations staff.

10.1. Increase opportunities available to all Aboriginal and Torres Strait Islander 
staff, including via leadership and development.

• Achieve a minimum of 10% Aboriginal and Torres Strait Islander 
representation each year on the Emerging Leaders and Accelerated 
Development programs. 

• Ensure Aboriginal and Torres Strait Islander managers have access 
to coaching to develop their leadership and management skills, 
particularly on how to grow and develop Indigenous staff. 

June 2023, 
Review annually

Director of 
People & Culture

Director of 
Indigenous 
Content 
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Action Deliverable Timeline Responsibility

10.2. Increase the number of Indigenous staff across all divisions through a targeted 
recruitment approach.

• Maintain a minimum of 3.3% Indigenous representation across the combined 
Executive, Senior Management, Middle Management and Non-Management 
cohorts.

• Set divisional operational targets for Indigenous employment.

• Maintain a minimum of 70% Aboriginal and Torres Strait Islander staff 
representation across NITV.

• Achieve a minimum of 3.3% Aboriginal and Torres Strait Islander representation 
across the SBS staff cohort (excluding NITV) during the life of the RAP.

• Achieve 2.8% by FY24.

• Achieve 3.3% by FY25.

• Ensure that all internal First Nations candidates for roles at SBS are provided 
with either an interview, or a 1:1 personal feedback session with the hiring 
manager.

• Develop a robust First Nations talent strategy to increase Aboriginal and Torres 
Strait Islander behind-the-camera representation including specific targets for 
SBS commissioned shows.

• Advertise job vacancies to effectively reach Aboriginal and Torres Strait  
Islander stakeholders.

All targets 
reviewed annually

June 2024

June 2023

June 2023

June 2023

June 2024
June 2025

June 2023

June 2023

June 2023

Director of People 
& Culture

Director of TVOC

10.3. Provide opportunities to enhance leadership skills of First Nations staff through 
professional development programs focusing on career growth, decision making, 
governance and operations.

• Provide two placements per year (for the life of the RAP) with The Observership 
Program, funded and sponsored by the Managing Director, to boost 
professional learning and investment in career mobility and leadership for First 
Nations staff.

June 2023-2026, 
Review annually

Managing Director
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Action Deliverable Timeline Responsibility

10.4. Achieve retention rates for First Nations staff that align with non-Indigenous staff 
retention across SBS.

June 2026 Director of 
People & Culture

10.5. Offer exit interviews to 100% of First Nations staff that leave the organisation via a 
third party; or alternatively in-person with a specialised Indigenous SBS People and 
Culture employee.

June 2023

10.6. As part of a sustainable, future-proof business plan, develop a First Nations youth 
employment pillar.

• Engage at least six Aboriginal and Torres Strait Islander university students each 
year for a 12-week paid internship. 

• Build and maintain a relationship with these students throughout their studies 
and offer pipeline opportunities into our business on graduation.

• Recruit and appoint an Indigenous Legal Cadet to the SBS Legal team. (The role 
will be offered biennially to Indigenous law students studying in their final years 
at an Australian university.)

• Continue to offer at least one cadetship in NACA to an Aboriginal and Torres Strait 
Islander graduate each year.

June 2023

June 2023-2026, 
Review annually

Directors of 
People & Culture, 
Indigenous 
Content & CTO

10.7. Incorporate a provision for First Nations staff to apply for remote work on Country 
into the SBS Flexible Working Policy to ensure First Nations peoples’ cultural needs 
are an explicit consideration in applications for flexible work practices, particularly in 
relation to location.

June 2023 Director of 
People & Culture

10.8. Review and update SBS’s Indigenous Employment Strategy.

• Engage with First Nations staff as part of this review and inform of any changes to 
the strategy. 

• Review HR and recruitment procedures and policies to remove barriers to 
Aboriginal and Torres Strait Islander participation in our workplace.

June 2023, 
Review annually

Director of 
People & Culture
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Action Deliverable Timeline Responsibility

11. Expand  
upon learning, 
development 
and engagement 
opportunities for 
non-Indigenous 
staff.

11.1. As an extension of SBS’s Cultural Learning Strategy, develop a framework for 
SBS staff that establishes learning and development activities and milestones 
to move ‘Beyond Cultural Competence’.

• Conduct a review of cultural learning needs within our organisation.

• Consult local Traditional Owners and/or Aboriginal and Torres Strait 
Islander advisors on the implementation of a cultural learning strategy.

• Implement the framework, embed the program within the organisation and 
complete an evaluation to measure its impact.

• Implement engagement with SBS’s RAP as part of the compulsory 
onboarding process for new staff. 

• Deliver BlackCard training (online or face-to-face as per public health 
orders or flexible work arrangements) to 100% of SBS staff. 

June 2023, 
Review annually

June 2023

June 2023

June 2024

June 2022

June 2023

Director of People 
& Culture
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Staff Profile: Peter Noble

General Manger, NITV 
Mob: Girramay and Bandjin 

Peter started his career in the visual arts as an assistant curator before 
moving into media. Working behind the camera and as an editor he learned 
how to produce, write, and direct news, sport and entertainment programs. 
He was the Director of Brand, Creative & Production at The Walt Disney 
Company before joining SBS as the General Manager of NITV in 2021. He 
leads the teams that bring First Nations stories, perspectives, cultures, 
peoples and matters to life across NITV’s news, sport, entertainment and 
digital platforms. 

For Peter, this work has never been so important.

“TV is like holding a mirror up to society and when we don’t see ourselves 
reflected in it then it can be difficult for young people growing up to see their 
place in the world. 

“At NITV, we are changing the shape and face of the industry, championing First 
Nations stories and perspectives, as told by First Nations journalists, actors, 
directors, producers, and film crew.

“Expanding the reach of our content across SBS, and other national and 
international networks, provides greater access and exposure to our stories. It 
brings more people into the telling and re-telling of this nation’s history. It’s for 
all of Australia to understand the truth of our shared history, and we’re fortunate 
that we get to play a role in this movement, by making and sharing powerful 
content with more diverse audiences than ever before”.
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We will accelerate growth and 
investment in the Indigenous 
production sector, media sector 
and enterprises.
SBS and NITV’s unique Indigenous content 
enables First Nations peoples to maintain a 
distinctive cultural, spiritual, physical and 
economic relationship with their land and waters, 
as SBS engages genuinely and in partnership 
with peoples and communities in the telling of 
their stories.

SBS is committed to protecting the cultural and 
intellectual property rights of Indigenous peoples, 
and building a more equitable base for economic 
participation. 

SBS will leverage its resources, capacity and 
reach in support of First Nations entrepreneurs, 
experts, industry professionals and creative 
talent. SBS will continue to contribute to the 
growth and sustainability of a vibrant Indigenous 
media sector, implement new ways to support 
the development of emerging talent, and 
maximise procurement from First Nations 
businesses. 

By investing further in relationships, capability 
and capacity building, SBS will enhance the 
prominence of Indigenous content, perspectives, 
staff and media professionals.

Commitment Four

Action Deliverable Timeline Responsibility

12. Play a leading role 
in the Indigenous 
content pipeline and 
First Nations media 
eco-system; and 
engage genuinely 
with the communities 
that we serve and 
represent.

12.1. Increase NITV’s budget for creating and commissioning First Nations 
content through the SBS Beyond 3% strategy by 164% over three years:

• 63% increase in year one

• 31% increase in year two

• 24% increase in year three

June 2023

June 2024

June 2025

Directors of  
Indigenous Content  
& TVOC

Over The Black Dot host 
Dean Widders 

© NITV
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Action Deliverable Timeline Responsibility

12.2. Introduce a new commitment to track and measure the amount spent on developing 
and producing Indigenous-led content:

• Commit at least 7.5% per annum of SBS’s annual commissioning budget, on average 
across the life of the RAP to Indigenous-led content.

June 
2023-Review 
annually

Director of TVOC

12.3. Evolve data capturing through the commissioning process to include acquiring 
information about Indigenous-owned external production companies.

June 2023 Director of TVOC

12.4. Strengthen engagement with editorial cultural protocols to ensure content makers:

• Proactively prepare staff who are working on stories in community, including First 
Nations staff.

• Ensure Indigenous editorial or creative control over Aboriginal and Torres Strait 
Islander projects, stories and creative. 

• Partner with First Nations Media Australia (FNMA) and Indigenous media 
organisations to increase engagement with stringers and freelance correspondents 
nationally to enhance coverage of stories from and about Country.

June 2022

June 2023

June 2023

Directors of 
Indigenous 
Content, TVOC, 
NACA, ALC, 
Marketing &  
Media Sales

12.5. Formalise five external partnerships to enable better content and resource sharing; 
more meaningful service and engagement with Indigenous communities; and the 
growth and preservation of language and culture. Partnerships will be formalised with:

• First Nations Media Australia (FNMA) 

• First Nations media organisations

• Indigenous language and art centres

June 2025 Directors of 
Indigenous 
Content, 
Corporate Affairs 
& TVOC

12.6. Create secondments for our staff to work with First Nations media organisations and 
production companies. 

• Offer at least one new secondment opportunity each year.

June 2023-
June 2026, 
Review 
annually

Directors of 
People & Culture, 
Indigenous 
Content & NACA
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Action Deliverable Timeline Responsibility

12.7. Create reverse secondment opportunities for First Nations media staff to work  
with SBS.

• Offer at least one new secondment opportunity each year.

June 2023-26, 
Review annually

Directors of 
People & Culture, 
Indigenous 
Content & NACA

12.8. Design and deliver practical training workshops on production skills (including audio, 
lighting and filming techniques) for First Nations businesses, media organisations 
and students.

• Commence with one session per year and scale to meet demand. 

• Expand this offering beyond Metro areas by holding one session in a regional 
location during the life of the RAP.

June 2023

June 2023

June 2024

CTO

12.9. Design and deliver media training workshops for First Nations businesses, media 
organisations, students and peoples to build capability in interfacing and engaging 
with media.

• Scope partnerships through community organisations and education institutions. 

• Commence with one session per year and scale to meet demand.

• Expand this offering beyond Metro areas by holding one session in a regional 
location during the life of the RAP. 

June 2023

June 2023

June 2023

June 2024

Directors 
of NACA, 
Indigenous 
Content and 
Corporate Affairs

12.10. Implement a program of support for First Nations media, production sector and 
content creators (including FNMA member organisations) including:

• Establish an appropriate pro bono legal support offering which will benefit First 
Nations media practitioners.

• Deliver at least two media law training sessions per year for First Nations media 
practitioners, with a focus on identifying emerging Indigenous practitioners at 
media industry events such as Converge, and online conferences/presentations.

• Attend and actively support/present relevant topics at First Nations media 
industry events, such as Converge and SBS/NITV Roadshows.

June 2023-2026, 
Review annually

General Counsel
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Action Deliverable Timeline Responsibility

12.11. Deliver at least one ‘Meet the NITV team’ event each year across urban, regional 
and remote locations, with at least one new location visited once per year. 

June 2023-2026, 
Review annually

Director of 
Indigenous 
Content

13. Demonstrate 
best practice in 
the protection 
of the Cultural 
and Intellectual 
Property rights 
of Aboriginal 
and Torres Strait 
Islander peoples.

13.1. Conduct a review of Lester Bostock’s The Greater Perspective to ensure that SBS 
remains a leader in cultural protocol best practice.

• Ensure all SBS lawyers are trained in the most current practice.

• Disseminate information to the business regarding best practice.

• Provide advice and guidance relating to content that may include elements 
of Indigenous Cultural and Intellectual Property (ICIP), including the provision 
of at least, including the provision of at least one information resource  
on ICIP.

• Continue to engage in policy development processes that reflect best 
practice and recognise ICIP rights.

• Digitise The Greater Perspective, making it available to the industry and 
maintaining its relevance. 

June 2023 General Counsel

14. Prioritise  
investment in 
Indigenous 
enterprises  
through 
procurement.

14.1. Grow SBS’s spend with Aboriginal and Torres Strait Islander-owned businesses, 
using Supply Nation as a guide.

• Increase our current procurement spend on First Nations businesses 
(excluding broadcast/technology costs and overseas content acquisition 
costs) to: 

 - Achieve at least 2% in FY23 

 - Record a further increase to 2.5% in FY24 

 - Record a further increase to 3% in FY25, of total procurement spend 
excluding broadcast/technology costs and overseas content acquisition 
costs.

June 2023

June 2024

June 2025

CFO
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Action Deliverable Timeline Responsibility

14.2. Develop an Indigenous Procurement Strategy for SBS, which will include:

• Increasing management and staff awareness of and relationships with 
Aboriginal and Torres Strait Islander owned businesses.

• Identifying and developing procurement opportunities to engage further 
with Aboriginal and Torres Strait Islander owned businesses.

• Increasing engagement with Aboriginal and Torres Strait Islander owned 
businesses in tenders and broader procurement opportunities.

• Maintain a minimum of 50 commercial relationships with Aboriginal and 
Torres Strait Islander businesses.

June 2023 CFO

14.3. Incorporate content commissioning and investment figures in the overall 
Indigenous procurement spend with First Nations businesses each year to give 
a fuller picture of the organisation’s investment. 

June 2023 CFO & Director  
of TVOC

14.4. Improve the tender process for First Nations businesses by removing barriers 
to engagement.

• Highlight how SBS’s existing procurement policy supports a certificate of 
exemption for First Nations businesses for spends of up to $20k. 

• Proactively promote available tenders to Aboriginal and Torres Strait Islander 
businesses through established networks like Supply Nation and in First 
Nations media outlets.

• Establish at least one partnership within the media sector to work with First 
Nations businesses to build capacity and capability to engage with large 
tenders, especially in respect of organisations with complex tendering 
requirements. 

• Review the existing procurement policy to encourage greater consideration 
of First Nations businesses as part of the tender process.

June 2023 CFO
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Action Deliverable Timeline Responsibility

15. Support and 
engage with other 
RAP organisations 
through shared 
projects.

15.1. Undertake a review and update of SBS’s purchasing guidelines to ensure 
consideration is given to suppliers that have RAPs. 

June 2023 CFO

15.2. Hold one learning session each year with key stakeholder organisations to 
connect multicultural and culturally and linguistically diverse organisations, and 
build their understanding and enhance their engagement with reconciliation 
and Reconciliation Australia’s RAP framework. 

June 2023-2026, 
Review annually

Director of 
Corporate Affairs

15.3. Attend RAP Leadership workshops with Reconciliation Australia to learn from 
and share key learnings with the RAP network.

June 2023 - 2026 Director of 
Corporate Affairs
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The Beach is a cinematic documentary series created and directed by 
one of Australia’s premier First Nations filmmakers, Warwick Thornton. 
Filmed by Dylan River, in Jilirr, Dampier Peninsula, it captures 
Thornton’s experience as he tries to transform his life by stepping 
away from his routine, living in isolation and trying to survive in the 
beautiful but harsh and remote pocket of the north-west coast of 
Western Australia. 

Like his ancestors the Kaytetye people, Thornton relies on the land 
throughout the experience. Audiences are invited to watch as he 
develops his instincts and skills to hunt and gather food in order to 
survive and thrive in this isolated stretch of paradise. Throughout The 
Beach, Thornton discovers how much he depends on these meals not 
only for his body, but also for his spirit.

The film is observational, unobtrusive and visually stunning.

Exploring important themes such as isolation, mental health and the 
healing power of Country, The Beach premiered in May 2020 as a 
three-hour simulcast event across NITV, SBS and SBS On Demand, 
attracting critical acclaim. 

The series garnered significant national and international attention, 
and was sold to the BBC, taking premier First Nations content 
to the international market. 

Content Case Study: The Beach

The Beach director 
Warwick Thornton 

© NITV
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Staff Profile: Travis Cardona

Sports Producer, NITV 
Malak Malak

Growing up on Larrakia Country in the Northern Territory, Travis moved 
from Darwin to Sydney to pursue a career in acting. After graduating from 
the National Institute of Dramatic Art (NIDA), he worked in theatre, film and 
TV before joining SBS behind the camera, firstly in the Corporate Affairs 
team and then as a producer with NITV.

Travis has always been passionate about working with communities to 
share their stories and is proud to be a part of bringing important events 
and celebrations - everything from Garma to the Koori Knockout – to 
audiences.

“Sharing diverse stories SBS allows all Australians to learn about and 
experience different cultures and lives of our multicultural society. It’s 
important for migrant and other underrepresented communities to feel part of 
SBS content, to connect with the stories and the cultures, and see themselves 
in it”

Travis is also a member of SBS’s First Nations Staff Advisory Group 
(FNSAG), which he says provides an opportunity for staff to discuss 
workplace matters in a culturally respectful and safe environment.

“SBS has Indigenous staff from all across Australia who help bring 
Indigenous stories to audiences. We’re passionate about doing the right 
thing by our mob and conducting our work in the most culturally appropriate 
way. We can hone in on issues and topics that are important to Indigenous 
staff and provide the space for discussions where we can come up with real 
solutions to achieve our work goals and cultural obligations to communities.”
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We hold ourselves accountable. We follow 
through on our commitments and we review 
and respond when changes need to be made.
Developed through a First Nations-led and informed process, and 
supported by robust governance, SBS’s RAP is the responsibility of 
the entire SBS network. Actions and commitments are embedded 
through SBS’s strategy, plans and key performance indicators 
(KPIs), and SBS will publicly report its progress. 

Audiences will see how SBS is delivering on its commitments and 
taking action; staff will be aware of how SBS is tracking and their 
responsibilities in goals being achieved; and stakeholders will be 
kept informed. 

SBS’s commitment to reconciliation will continue beyond RAP5  
with the strengthened reporting, tracking, and communication  
practices being implemented setting the foundation 
for future leadership. 

Commitment Five
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Action Deliverable Timeline Responsibility

16. Set ourselves up for 
success at every level  
of the organisation.

16.1. Embed RAP5 actions into the organisation’s strategic plan and 
cascade through all Business Unit plans.

June 2022 Director of  
Corporate Strategy

16.2. Include RAP5 as a standing agenda item at Executive Committee 
meetings.

June 2022

16.3. Embed appropriate systems and capability to track, measure and 
report on RAP commitments.

June 2022

16.4. Maintain First Nations representation on the RAP Steering Committee 
and a RAP Champion/Chair from the Executive. 

June 2023 RAP Steering 
Committee Chair

16.5. Meet at least four times per year to drive and monitor RAP 
implementation.

June, September, 
December, March 
2022-2026

16.6. Endorse new Terms of Reference for RAP Steering Committee and 
socialise these as part of RAP5 information available to staff.

June 2022

16.7. Establish a First Nations Staff Advisory Group (FNSAG) and endorse 
clearly defined governance structures, Terms of Reference and 
purpose/s. Socialise these materials and make available to staff.

June 2022 Director of  
Corporate Affairs

16.8. Set a baseline of SBS audience awareness of reconciliation in order 
to measure the impact of RAP5. 

• Measure and track changes in these markers and changes in 
community perceptions, at the end of RAP5.

June 2022 Director of  
Corporate Strategy
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Action Deliverable Timeline Responsibility

17. Build accountability 
and transparency 
through reporting 
RAP achievements, 
challenges and  
learnings both internally 
and externally.

17.1. Provide dedicated RAP updates on internal communications 
platforms, deliver quarterly RAP rundowns at staff events and 
distribute information internally on the launch of RAP5 to increase 
staff uptake of entitlements and initiatives.

June 2022-2026 Director of Corporate 
Strategy

17.2. Deliver an annual RAP update to the SBS Board, feature a RAP 
review in the SBS Annual Report and make RAP information 
available on the SBS website including tracking against targets, 
media releases and announcements of major milestones  
and initiatives. 

June 2022-2026

17.3. Complete and submit the annual RAP Impact Measurement 
Questionnaire to Reconciliation Australia.

30 September, 
2022-26

RAP Steering 
Committee Chair

17.4. Report RAP progress to all staff and senior leaders quarterly. June, September, 
December, March 
2022-2026

17.5. Collect, house and disseminate audience feedback and post-project 
reporting to demonstrate achievements in reconciliation. 

June 2023-26 Director of Corporate 
Strategy

17.6. Participate in Reconciliation Australia’s biennial Workplace  
RAP Barometer.

May 2022,2024, 
2026

RAP Steering 
Committee Chair

17.7. Undertake limited assurance reporting at the end of the RAP. July 1 2026

18. Continue SBS’s 
reconciliation journey by 
developing our next RAP.

18.1. Register via Reconciliation Australia’s website to begin developing 
our next RAP.

January 2026 RAP Steering 
Committee Chair
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Yokai Footy  
with Andrew Krakouer and Megan Waters 

© David Ollier and NITV
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RELATIONSHIPS

Action Deliverable Timeline Responsibility

19. Establish and maintain mutually 
beneficial relationships with 
Aboriginal and Torres Strait 
Islander stakeholders and 
organisations.

19.1. Meet with local Aboriginal and Torres Strait Islander 
stakeholders and organisations to continuously improve 
guiding principles for engagement.

June 2023-2026, 
Review annually

Director of Corporate 
Affairs & Director of 
Indigenous Content

19.2. Review, update and implement an engagement plan to work 
with Aboriginal and Torres Strait Islander stakeholders.

June 2023, 
Review annually

20. Build relationships through 
celebrating National 
Reconciliation Week (NRW).

20.1. Circulate Reconciliation Australia’s NRW resources and 
reconciliation materials to all staff.

May 2023, 2024, 
2025, 2026

Director of Corporate 
Affairs

20.2. RAP Steering Committee members to participate in at least 
two external NRW events.

May 2023, 2024, 
2025, 2026, 
Review annually

RAP Steering 
Committee Chair

20.3. Encourage and support SBS staff and senior leaders to 
participate in at least one external event to recognise and 
celebrate NRW.

May 2023, 2024, 
2025, 2026, 
Review annually

Director of People  
& Culture

Since 2008, SBS has committed to maintaining the RAP fundamentals designed by Reconciliation Australia’s RAP framework, embedding these into 
organisational strategy, operations and workplace culture. 

Fundamental Actions for RAP5
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Action Deliverable Timeline Responsibility

20.4. Register all our NRW events on Reconciliation Australia’s NRW website. May 2023, 2024, 
2025, 2026

Director of 
Corporate Affairs

21. Promote 
reconciliation 
through our sphere 
of influence.

21.1. Implement strategies to engage all staff to drive reconciliation outcomes. June 2023-2026,
reviewed annually

Director of 
Corporate Affairs

RESPECT

Action Deliverable Timeline Responsibility

22. Demonstrate respect to 
Aboriginal and Torres Strait 
Islander peoples by observing 
cultural protocols.

22.1. Maintain, update and communicate SBS’s cultural protocol 
document (tailored for all local communities we operate 
in), including protocols for Welcome to Country and 
Acknowledgement of Country.

June 2023, 
Review annually

Director of People  
& Culture

22.2. Invite a local Traditional Owner or Custodian to provide a 
Welcome to Country or other appropriate cultural protocol 
at two significant events each year, including National 
Reconciliation Week and NAIDOC Week Events.

June 2023-
2026, reviewed 
annually

Director of Corporate 
Affairs

22.3. Include an Acknowledgement of Country or other appropriate 
protocols at the commencement of important meetings.

June 2023-2026, 
Review annually

Director of People  
& Culture

https://www.reconciliation.org.au/national-reconciliation-week/
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Action Deliverable Timeline Responsibility

22.4. SBS staff and senior leaders provide an Acknowledgement of Country or other 
appropriate protocols at all public events.

June 2023-2026, 
Review annually

Director of 
Corporate Affairs

22.5. Display an Acknowledgment of Country plaque in each of our offices. June 2023-2026, 
Review annually

23. Engage with 
Aboriginal and 
Torres Strait 
Islander cultures 
and histories by 
celebrating  
NAIDOC Week.

23.1. RAP Steering Committee to participate in an external NAIDOC Week event. July 2023-2026, 
Review annually

RAP Steering 
Committee Chair

23.2. Review HR policies and procedures to remove barriers to staff participating in 
NAIDOC Week.

June 2023, 
Review annually

Director of 
People & Culture
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The Australian Wars  
Rachel Perkins 

© Leon Mead. Courtesy of  
Blackfella Films Pty Ltd
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SBS Code of Practice 

The SBS Code of Practice outlines the principles 
and policies that guide SBS, ensuring the highest 
standards of editorial independence and integrity 
apply to SBS content. It details SBS’s obligations 
regarding matters such as accuracy for factual 
content, impartiality and balance in news and 
current affairs, scheduling of content, advertising 
and sponsorship and complaints handling. 

The SBS Code of Practice includes specific 
provisions which enshrine NITV’s capacity to give 
primacy to Aboriginal and Torres Strait Islander 
voices, interests and perspectives in all content, 
including news and current affairs.

The Code also sets standards for all SBS content, 
across all platforms, to ensure that proper regard 
is paid to First Nations cultures, cultural practices, 
protocols and languages. SBS content-makers 
must have regard to The Greater Perspective: 
Protocol and Guidelines for the Production of Film 
and Television on Aboriginal and Torres Strait 

Islander Communities and The Greater Perspective: 
Supplementary Guidelines (collectively The Greater 
Perspective) when making content. 

The Greater Perspective was originally written by 
Indigenous broadcasting trailblazer Uncle Lester 
Bostock in 1997 and was the first document of  
its kind.

SBS’s Indigenous Content Strategy

The SBS Indigenous Content Strategy (ICS) has 
been developed to engage more Australians with 
distinctive Indigenous stories and in doing so 
increase awareness, understanding and respect 
of both Indigenous Australians and NITV. The 
ICS aims to grow audience consumption through 
SBS network amplification of First Nations stories 
across SBS platforms, increase NITV brand 
awareness and audience reach while also building 
trust between NITV, Indigenous communities and 
audiences. The ICS brings together all parts of 
SBS, including NITV to achieve its goals.

The ICS is underpinned by five strategic pillars:

• Delivering flagship events with Indigenous 
issues and talent at their core.

• SBS amplification of NITV specific program 
priorities to build incremental audience reach 
and awareness. 

• Ensuring Indigenous talent and Indigenous 
voices are included in SBS commissioned 
content.

• Providing an Indigenous voice to SBS 
commissioned priorities.

• A BAU plan to build engagement, 
understanding and ultimately respect and 
recognition of Australia’s First Nations, across 
News and Current Affairs (NACA), Audio and 
Language Content (ALC) and online.

Editorial and Strategic References
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SBS’s 2022-24 Inclusion, Equity & 
Diversity Strategy

The SBS Inclusion, Equity & Diversity Strategy sets 
out our commitments to continue building the 
most diverse and inclusive workplace in Australia 
over the course of the next three years. Within the 
strategy we have outlined a number of key goals 
relevant to Aboriginal and Torres Strait Islander 
employees, audience members and stakeholders. 
This includes the development and launch of 
SBS RAP5 and specific employment targets for 
Aboriginal and Torres Strait Islander employees 
outside of NITV. We recognise NITV’s unique and 
important place in the Australian media landscape 
and that NITV naturally acts as a talent attractor for 
Indigenous talent within the media sector; however 
we also want to ensure that the contributions, 
perspectives and experiences of First Nations 
peoples are equally represented across all of 
our teams and functions. While SBS employs 
Aboriginal and Torres Strait Islander peoples at a 

higher rate than the population, many of these are 
within NITV and so the strategy is focused on how 
we create compelling and enriching opportunities 
right across the breadth of the network. 

SBS’s Commissioning Equity & Inclusion 
Guidelines 2021-24
The SBS Commissioning Equity & Inclusion 
Guidelines reflect SBS’s unique place in the 
media landscape as Australia’s multicultural and 
Indigenous broadcaster. 

The Guidelines outline genre-specific targets for 
on- and off-screen roles for SBS commissioned 
content and internal productions, designed to 
remove barriers and ensure that everyone in the 
sector can participate, with equal opportunity  
to succeed. 

They reflect our goals for representation of 
people who identify as First Nations, culturally 
and linguistically diverse, people with disability, 

LGBTIQ+ and women - in front of and behind the 
camera - across a three-year period (from July 
2021 to June 2024). 

We have set representation targets for First 
Nations practitioners in on-screen, off-screen roles 
and career progression. Over the next three years, 
on SBS Unscripted food, factual and entertainment 
programs we have set a target of 3-5% First 
Nations representation in on- and off-screen roles. 

For SBS Scripted programs, we have set the target 
that main characters must include at least two First 
Nations and/or culturally and linguistically diverse 
people and the broader cast must include 33.3% 
people who identify as First Nations, culturally 
and linguistically diverse, people with disability 
and/or LGBTIQ+. In addition, for scripted programs 
focused on First Nations communities, two writing 
team key roles and at least one other key creative 
role must be First Nations practitioners.

75

https://www.sbs.com.au/aboutus/diversity-commissioning/guidelines/
https://www.sbs.com.au/aboutus/diversity-commissioning/guidelines/
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The United Nations Declaration on the Rights  
of Indigenous Peoples 

The Declaration is the most comprehensive 
international instrument on the rights of Indigenous 
peoples. Find the full Declaration at un.org

It establishes a universal framework of minimum 
standards for the survival, dignity and well-being 
of the Indigenous peoples of the world and it 
elaborates on existing human rights standards 
and fundamental freedoms as they apply to 
Indigenous peoples .

Article 2 Indigenous peoples and individuals are 
free and equal to all other peoples and individuals 
and have the right to be free from any kind of 
discrimination, in the exercise of their rights, in 
particular that based on their indigenous origin or 
identity.

Article 3 Indigenous peoples have the right of self-
determination. By virtue of that right they freely 
determine their political status and freely pursue 
their economic, social and cultural development.

Article 4 Indigenous peoples, in exercising their 
right to self-determination, have the right to 
autonomy or self-government in matters relating 
to their internal and local affairs, as well as ways 
and means for financing their autonomous 
functions.

Article 5 Indigenous peoples have the right to 
maintain and strengthen their distinct political, 
legal, economic, social and cultural institutions, 
while retaining their rights to participate fully, if 
they so choose, in the political, economic, social 
and cultural life of the State.

Article 9 Indigenous peoples and individuals have 
the right to belong to an indigenous community 
or nation, in accordance with the traditions and 
customs of the community or nation concerned. 
No discrimination of any kind may arise from the 
exercise of such a right.

Article 11 1. Indigenous peoples have the right 
to practice and revitalize their cultural traditions 
and customs. This includes the right to maintain, 

protect and develop the past, present and 
future manifestations of their cultures, such as 
archaeological and historical sites, artefacts, 
designs, ceremonies, technologies and visual and 
performing arts and literature.

Article 12 1. Indigenous peoples have the right to 
manifest, practice, develop and teach their spiritual 
and religious traditions, customs and ceremonies; 
the right to maintain, protect, and have access in 
privacy to their religious and cultural sites; the right 
to the use and control of their ceremonial objects; 
and the right to the repatriation of their human 
remains.

Article 13 1. Indigenous peoples have the right 
to revitalize, use, develop and transmit to future 
generations their histories, languages, oral 
traditions, philosophies, writing systems and 
literatures, and to designate and retain their own 
names for communities, places and persons.

Article 15 1. Indigenous peoples have the right to 
the dignity and diversity of their cultures, traditions, 

https://www.un.org/development/desa/indigenouspeoples/declaration-on-the-rights-of-indigenous-peoples.html
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histories and aspirations which shall be appropriately 
reflected in education and public information.

Article 16 1. Indigenous peoples have the right to 
establish their own media in their own languages 
and to have access to all forms of non-indigenous 
media without discrimination.

Article 18 Indigenous peoples have the right to 
participate in decision-making in matters which 
would affect their rights, through representatives 
chosen by themselves in accordance with their 
own procedures, as well as to maintain and 
develop their own indigenous decision-making 
institutions.

Article 20 1. Indigenous peoples have the right 
to maintain and develop their political, economic 
and social systems or institutions, to be secure in 
the enjoyment of their own means of subsistence 
and development, and to engage freely in all their 
traditional and other economic activities.

Article 23 Indigenous peoples have the right to 
determine and develop priorities and strategies 

for exercising their right to development. In 
particular, indigenous peoples have the right to be 
actively involved in developing and determining 
health, housing and other economic and social 
programmes affecting them and, as far as 
possible, to administer such programmes through 
their own institutions.

Article 24 1. Indigenous peoples have the right to 
their traditional medicines and to maintain their 
health practices, including the conservation of 
their vital medicinal plants, animals and minerals. 
Indigenous individuals also have the right to 
access, without any discrimination, to all social and 
health services.

Article 25 Indigenous peoples have the right to 
maintain and strengthen their distinctive spiritual 
relationship with their traditionally owned or 
otherwise occupied and used lands, territories, 
waters and coastal seas and other resources 
and to uphold their responsibilities to future 
generations in this regard.

Article 31 1. Indigenous peoples have the right to 
maintain, control, protect and develop their cultural 
heritage, traditional knowledge and traditional 
cultural expressions, as well as the manifestations 
of their sciences, technologies and cultures, 
including human and genetic resources, seeds, 
medicines, knowledge of the properties of fauna 
and flora, oral traditions, literatures, designs, sports 
and traditional games and visual and performing 
arts. They also have the right to maintain, control, 
protect and develop their intellectual property 
over such cultural heritage, traditional knowledge, 
and traditional cultural expressions.

Article 36 1. Indigenous peoples, in particular 
those divided by international borders, have the 
right to maintain and develop contacts, relations 
and cooperation, including activities for spiritual, 
cultural, political, economic and social purposes, 
with their own members as well as other peoples 
across borders.
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For further details about SBS’s RAP5, please contact:

SBS RAP Ex Officio c/- The Indigenous Engagement 
and Partnerships Manager

SBSRAP@sbs.com.au

14 Herbert St, Artarmon, 
Cammeraygal Country, NSW 2064

sbs.com.au/rap

The booklet is printed on Revive Laser Recycled, which is an environmentally responsible 
paper made with fibre sourced from certified plantation forests and produced in a facility 
that operates under world’s best practice ISO 14001 Environmental Management System. 
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